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Phoenix Metro's Maricopa County Leads 
U.S.  in Electrical Contractor Sales Potential

When EM’s editors started digging into 
the electrical contractor employment data 
from the U.S. Bureau of Labor Statistics that 
they use to develop sale potential estimates 
at the county level, some very familiar 
names rose to the top of the list (see table 
on page 2). We estimate that seven counties 
have estimated electrical contractor sales 
potential of more than $1 billion. These 
counties are Phoenix’s Maricopa County, 
AZ ($2.4 billion); Houston’s Harris County, 
TX ($1.8 billion); Los Angeles County, CA 
($1.7 billion); Dallas County, TX ($1.4 bil-
lion); Orange County, CA ($1.1 billion);  
Loudon County, VA ($1.1 billion); and San 
Diego County, CA ($1.7 billion).

The one county that stuck out was Vir-
ginia’s Loudon County because in  terms 
of electrical contractor employment and 
population it’s a smaller than the other 
metropolitan areas. However, it’s also in the 
middle of “Data Center Alley,” the largest 

concentration of data centers in the United 
States. And in terms of our estimated year-
over-year increase in electrical contractor 
sales potential, Loudon County’s increase 
of $270.5 million was only surpassed by the 
Houston metro’s Harris County increase of 
$289.2 million. 

Long-time EM subscribers probably 
remember reading many times about how 
concentrated the electrical economy is when 
measured by many metrics, including con-
tractor or industrial employment, popula-
tion and building permits. The same market 
reality surfaces again in electrical contractor 
sales potential at the county level, according 
to our calculations. The 10 largest counties 
account for 14.8% of total estimated electrical 
contractor sales; the Top 50 counties come in 
at 37.7% of estimated contractor sales; and 
the 100 largest counties account for 52.4% 
of total estimated electrical contractor sales.

Dodge Says New Plans for Data Centers 
& Institutional Projects Lead Market in July 

The Dodge Momentum Index (DMI), is-
sued by Dodge Construction Network, grew 
+6.9% in July to 291.7 points (2000=100) 
from the upwardly revised June reading of 
273 points. Over the month, commercial 
planning expanded +4.1% and institutional 
planning grew +13.1%.  

The DMI is a monthly measure based on 
the three-month moving value of nonresi-
dential building projects going into plan-
ning, shown to lead construction spending 
for nonresidential buildings by a full year 
to 18 months.

“Data centers and broad-based growth 
across key institutional sectors supported 
stronger planning activity in July,” said 
Sarah Martin, director of Economic Re-
search at Dodge Construction Network, 
in the press release. “Sustained planning 
activity should bolster construction in late 
2027, though real growth will prove more 
constrained as inflationary expectations are 

priced into project costs.” 
After a brief pause in June, data center 

planning momentum steadily picked up in 
July. Meanwhile, office, warehouse, retail 
and hotel planning slowed pace. Within the 
institutional portion of the index, planning 
momentum was more broad-based. Educa-
tion, healthcare, recreational, religious and 
public building planning all accelerated 
in July.

Most of the strong month-over-month 
gain can be attributed to education and 
public building starts, with the latter ex-
panding over 100% in the last two months. 
Year-over-year, the DMI was up +11.7% 
when compared to July 2025. The com-
mercial portion of the index was up +13.8% 
and the institutional portion was up +7.6% 
over the same period. When removing data 
centers, the commercial segment would be 
down -16.2% from year-ago levels, given the 

— Jim Lucy

Continued on page 3

People On the Move
Milbank Manufacturing (Kansas City, 

MO): The company appointed Chris Bue-
low to president and CEO, effective im-
mediately. Brad Skinner will transition to 
CEO emeritus and retire from the company 
effective Dec. 31, concluding four decades 
of service and leadership. 

Buelow brings more than 20 years of in-
dustry experience and a record of building 
high-performing organizations, developing 
talent and delivering sustained growth. He 
first joined Milbank in 2009 to launch and 
grow the PowerGen platform, later advanc-
ing through sales and marketing leader-
ship roles. After broadening his executive 
experience with a major regional electrical 
distributor, he returned to Milbank in 2024 
to lead PWRvance and strategic growth 
initiatives. Buelow was appointed president 
in Jan. 2026. 

Throughout his Milbank tenure, Bue-
low has led record-setting sales growth 
and profitability, developed strategies 
that generated more than $50 million in 
incremental revenue over five years, ex-
panded businesses into new markets and 
product categories and championed digital 
transformation. He was named to Ingram's 
Magazine's "40 Under Forty" class in 2015 
and holds a bachelor's degree in business 
management and marketing from Baker 
University. 

“It is an incredible honor to lead Milbank 
into its next chapter,” he said in the press 
release. “I am grateful for the opportunity 
to serve our employees, customers and the 
company so many have worked to build 
over nearly a century. We  have an exciting 
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Top 50 Counties in Estimated Electrical Contractor Sales Potential

Rank County
State  

Postal Metropolitan Statistical Area

EC 4Q 2025 
Sales  

Estimate 

YOY 
Sales % 
Change

YOY  
Sales # 
Change

EC 4Q 2025 
Employment 

Estimate 
1 Maricopa County AZ Phoenix-Mesa-Scottsdale, AZ  2,351.0 -0.6 -14.6  28,132 
2 Harris County TX Houston-The Woodlands-Sugar Land, TX  1,822.2 18.9 289.2  21,804 
3 Los Angeles County CA Los Angeles-Long Beach-Anaheim, CA  1,672.4 1.4 22.6  20,011 
4 Dallas County TX Dallas-Fort Worth-Arlington, TX  1,392.9 2.6 35.5  16,667 
5 Orange County CA Los Angeles-Long Beach-Anaheim, CA  1,138.7 -2.0 -22.7  13,626 
6 Loudoun County VA Washington-Arlington-Alexandria, DC-VA-MD-WV  1,074.8 33.6 270.5  12,861 
7 San Diego County CA San Diego-Carlsbad, CA  1,066.9 -0.7 -7.2  12,766 
8 Cook County IL Chicago-Naperville-Elgin, IL-IN-WI  936.1 0.9 8.1  11,201 
9 Santa Clara County CA San Jose-Sunnyvale-Santa Clara, CA  894.6 6.9 58.1  10,705 

10 Clark County NV Las Vegas-Henderson-Paradise, NV  849.5 4.9 39.4  10,165 
11 Tarrant County TX Dallas-Fort Worth-Arlington, TX  785.0 11.4 80.2  9,393 
12 King County WA Seattle-Tacoma-Bellevue, WA  784.6 2.2 17.1  9,388 
13 Salt Lake County UT Salt Lake City, UT  767.7 4.4 32.1  9,187 
14 Bexar County TX San Antonio-New Braunfels, TX  729.3 1.2 8.4  8,727 
15 Queens County NY New York-Newark-Jersey City, NY-NJ-PA  712.4 -1.0 -7.5  8,524 
16 Travis County TX Austin-Round Rock, TX  676.0 7.9 49.8  8,089 
17 Duval County FL Jacksonville, FL  598.8 2.0 11.8  7,165 
18 Suffolk County NY New York-Newark-Jersey City, NY-NJ-PA  596.6 2.6 15.1  7,138 
19 Miami-Dade County FL Miami-Fort Lauderdale-West Palm Beach, FL  591.5 -1.0 -5.8  7,077 
20 Riverside County CA Riverside-San Bernardino-Ontario, CA  580.9 -0.2 -0.9  6,950 
21 Hillsborough County FL Tampa-St. Petersburg-Clearwater, FL  572.7 3.4 19.0  6,853 
22 Middlesex County MA Boston-Cambridge-Newton, MA-NH  566.9 -3.1 -17.9  6,783 
23 Oakland County MI Detroit-Warren-Dearborn, MI  565.5 5.7 30.3  6,767 
24 Cobb County GA Atlanta-Sandy Springs-Roswell, GA  548.7 7.6 38.6  6,566 
25 Broward County FL Miami-Fort Lauderdale-West Palm Beach, FL  548.3 1.3 7.2  6,561 
26 Utah County UT Provo-Orem, UT  533.5 -9.0 -52.8  6,384 
27 Sacramento County CA Sacramento--Roseville--Arden-Arcade, CA  530.1 -5.6 -31.6  6,343 
28 San Bernardino County CA Riverside-San Bernardino-Ontario, CA  520.3 -4.0 -21.7  6,226 
29 New York County NY New York-Newark-Jersey City, NY-NJ-PA  517.0 2.2 11.1  6,186 
30 Hennepin County MN Minneapolis-St. Paul-Bloomington, MN-WI  502.4 6.8 31.8  6,011 
31 Alameda County CA San Francisco-Oakland-Hayward, CA  464.0 -16.7 -92.8  5,552 
32 Orange County FL Orlando-Kissimmee-Sanford, FL  458.2 -2.3 -10.6  5,483 
33 Marion County IN Indianapolis-Carmel-Anderson, IN  455.4 12.6 50.8  5,449 
34 Davidson County TN Nashville-Davidson--Murfreesboro--Franklin, TN  450.8 9.7 40.0  5,394 
35 Kings County NY New York-Newark-Jersey City, NY-NJ-PA  445.1 -6.3 -30.1  5,326 
36 Palm Beach County FL Miami-Fort Lauderdale-West Palm Beach, FL  443.3 0.7 2.9  5,304 
37 DuPage County IL Chicago-Naperville-Elgin, IL-IN-WI  440.3 12.4 48.6  5,268 
38 Wake County NC Raleigh, NC  431.5 -0.3 -1.5  5,164 
39 Prince George's County MD Washington-Arlington-Alexandria, DC-VA-MD-WV  421.0 19.1 67.5  5,038 
40 Gwinnett County GA Atlanta-Sandy Springs-Roswell, GA  419.9 1.2 4.8  5,024 
41 Mecklenburg County NC Charlotte-Concord-Gastonia, NC-SC  408.7 3.5 13.9  4,890 
42 Nassau County NY New York-Newark-Jersey City, NY-NJ-PA  392.2 -3.4 -13.9  4,693 
43 Anne Arundel County MD Baltimore-Columbia-Towson, MD  382.9 28.7 85.3  4,581 
44 Multnomah County OR Portland-Vancouver-Hillsboro, OR-WA  381.0 -9.8 -41.4  4,559 
45 Fulton County GA Atlanta-Sandy Springs-Roswell, GA  379.6 24.7 75.3  4,543 
46 St. Louis County MO St. Louis, MO-IL  375.2 -0.8 -2.8  4,490 
47 Waukesha County WI Milwaukee-Waukesha-West Allis, WI  361.5 9.2 30.5  4,326 
48 Seminole County FL Orlando-Kissimmee-Sanford, FL  356.3 -3.9 -14.5  4,263 
49 Polk County IA Des Moines-West Des Moines, IA  338.0 25.0 67.7  4,044 
50 Honolulu County HI Urban Honolulu, HI  337.3 -1.1 -3.7  4,036 

Notes: Electrical contractor sales estimates developed with county employment data published by the U.S. Bureau of Labor Statistics and sales per employee 
estimates for electrical contracting firms developed by Electrical Wholesaling for the Market Planning Guide. The sales-per-employee multiplier is $83,572.
Estimates for more than 800 counties available for download at www.electricalmarketing;com.
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Around the Industry

Dodge Construction Network Says Large Hospitals 
& Data Centers Enter Construction Pipeline in July
Continued from page 1

JD Martin to Represent Mersen, Dialight 
and Hammond in Latin America

JD Martin Co., Dallas, TX, is expand-
ing its representation into Mexico and 
Latin America by signing on with Mersen, 
Dialight and Hammond. JD Martin In-
ternational has been selected as the new 
manufacturers’ representative for Mersen 
throughout Mexico, and as the represen-
tative for Dialight and Hammond Power 
Solutions LATAM (HPS LATAM) in Latin 
America.

These Latin American partnerships 
will build on existing relationships that 
JD Martin companies have with these 
companies in the United States.

Juan Villasana, president of JD Martin 
International, said in the press releases 
announcing these line additions in Latin 
America that they will build on JD Martin 
International’s regional market knowledge 
and local presence. 

According to the press release, by rep-
resenting Mersen in Mexico, JD Martin 

International further strengthens its abil-
ity to support distributors, contractors 
and end users with electrical protection 
and power management solutions, and by 
combining Mersen’s globally recognized 
product portfolio with JD Martin Inter-
national’s, customers throughout Mexico 
will benefit from enhanced technical sup-
port, stronger channel partnerships and 
expanded business opportunities.

The press releases also said represent-
ing Mersen, Hammond and Dialight 
across Latin American will reinforce JD 
Martin's commitment to helping manu-
facturers build stronger interconnected 
relationships with distributors, engineers, 
contractors, OEMs and end users through 
knowledgeable local representation.

In other company news, New Century, 
Indianapolis, a JD Martin company, will 
partner with Keystone Technologies in 
Indiana. 

surge in activity seen last July.  
A total of 59 projects valued at $100 

million or more entered planning through-
out June. The largest commercial projects 
included the $500-million Data Center 
Campus in Petersburg, VA; the $500-mil-
lion DFW20C Data Center in Fairfield, TX; 
and the $500-million Google Data Center 

(Project Avalon, Building 2) in Buffalo, WV. 
The largest institutional projects to enter 
planning included the $351-million North-
western Memorial Hospital Cancer Center in 
Chicago, IL; the $300-million BeOne Medi-
cines Research and Development Facility in 
Pennington, NJ; and the $300-million Hous-
ton Livestock Show and Rodeo Agricultural 
Complex in Houston, TX.  

Construction product costs 
skyrocket in July

The U.S. Department of Commerce’s 
Producer Price Index (PPI) for inputs 
to new nonresidential construction rose 
+7.1% from July 2025 to July 2026 as 
numerous input prices accelerated to 
multi-year highs, according to an analysis 
by the Associated General Contractors 
of America (AGC). Electrical Marketing’s 
monthly Electrical Price Index (page 4) is 
based on PPI data.

AGC officials called for reduced and 
stable tariffs for construction inputs, along 
with prompt enactment of a highway and 
transit funding bill. “Construction firms 
are being hit with outsized cost increases 
for a host of materials and also labor,” 
said Ken Simonson, the association’s chief 

economist, in the press release. “Unless 
there is relief from tariffs or additional 
funding for highway and transit projects, 
both private and public construction work 
face cutbacks."

As before, the largest price increases 
affected petroleum products and metals 
subject to tariffs of up to 50%. The PPI 
for diesel fuel, which reflects prices at the 
refinery or fuel terminal level, jumped 
+44.2% from July 2025 to last month de-
spite declining for two months in a row. 
Metals prices also rose steeply over the 
past 12 months. Prices climbed year-over-
year by +40.5% for aluminum mill shapes, 
+22.5% for steel mill products and +18.4% 
for copper and brass mill shapes.

Several other construction materi-
als prices increased at the fastest rate in 

years. For instance, the index for lumber 
and plywood jumped +9.9%, the most 
since March 2022. The index for paving 
mixtures and blocks rose +6.6%, a three-
year high. And the index for construction 
plastics climbed +5%, the most since Jan. 
2023.

Musk announces plans for 
$16.8-billion chip plant in Texas

Elon Musk recently announced one of 
his most ambitious construction projects 
yet — the $16.8-billion Terafab semicon-
ductor manufacturing facility to provide 
chips for SpaceX and Tesla.

According to a Yahoo Finance report, 
the 100-million-sq-ft fab plant in Grimes 
County, TX, would be designed to handle 
chip manufacturing, packaging and test-
ing all under one roof, in contrast to how 
most semiconductor chips are manufac-
tured in multiple facilities around the 
world. The report said, “Musk has pegged 
Tesla and SpaceX's future AI compute 
needs at over 1 terawatt annually — a 
figure that dwarfs current global chip out-
put— and Terafab is meant to help close 
that gap. The chips from the Terafab plant 
will be engineered for edge computing and 
inference, purpose-built to power Tesla's 
Optimus robots and Cybercabs, alongside 
high-performance processors for SpaceX's 
space-based data centers.”

Plans advance for $2.3-billion 
MLB baseball stadium in Tampa

Reports at www.constructiondive.com 
and the Tampa Bay Times said a joint ven-
ture engineered by AECOM Hunt, Turner 
Construction and Horus Construction 
Services is considered to be  the top option 
for a new home for the MLB's Tampa Bay 
Rays baseball club. The constructiondive.
com post said the joint venture must be 
approved by the city of Tampa and the 
Hillsborough  County Commission and 
that right now the county and city would 
pay $960 million toward the project and 
the Tampa Bay Rays would be responsible 
for  the remainder of the costs and any 
construction cost overruns.

AECOM Hunt and Turner have been 
on a winning streak with projects and 
were also selected to build billion-dollar  
stadiums for Philadelphia's NBA and NHL 
franchises and the Cleveland Browns NFL 
team.
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Industry Events July's Single-Family Housing Starts Decline 
-9.9% From June to 808,000 Starts

The monthly increases in 
the wire and cable  product 
segment were mild, Build-
ing Wire & Cable (+12.2%) 
and Power Wire & Cable 
(+17.9%) were up big-time 
over July 2025. These prod-
uct categories pushed the 
Total Index's YOY increase 
to +6.3%.

Circuit breakers (+8%); 
Panelboards & Switches 
(+3.9%); Industrial Controls 
(+3.9%); and Pole-Line Hard-
ware (+3.4%) had the biggest 
monthly gains.

EPI Rises Again in July with +6.3% YOY Spike

Note: All EPI series represent IHS 
Markit  aggregates of Bureau of Labor 
Statistics’ (BLS) producer price indices 
(PPIs). The revised data partly reflect 
redefinitions of specific PPIs by the 
BLS, but mostly reflect the rebench-
marking of all EPI price series to a 
2012 base year. The four following 
EPI series have been affected by BLS 
redefinitions: boxes, conduit (fittings), 
nonmetallic conduit, and generators. 
Sources: U.S. Bureau of  Labor  Sta-
tistics; S&P Global

Housing Starts by Region                        
(% of monthly change)

West
-21.6%

(Includes 
Alaska and 

Hawaii)

South
-4.9%

Northeast
-27.1%

Midwest
-5%

July housing starts were at a seasonally 
adjusted annual rate of 1,239,000, -12.4% 
below the revised June estimate of 1,415,000 
and -13.5% below the July 2025 rate of 
1,432,000.  Single-family housing starts in 
July were at a rate of 808,000, -9.9% below 
the revised June figure of 897,000.

“The July decline in housing starts 
reflects broader weakness in the housing 
market,” said Danushka Nanayakkara-Skil-
lington, NAHB’s assistant vice president for 
forecasting and analysis. “Builders remain 
cautious as elevated mortgage rates, rising 
construction costs and economic uncer-
tainty continue to limit demand. The drop 

in single-family construction is especially 
concerning given the persistent housing 
shortage in many markets."

New Privately Owned Housing Units Started
(Thousands of units, seasonally adjusted annual rate)

Period	 Total	 1 Unit	 5 Units or more	 Northeast	 Midwest	 South	 West
July 2026 1	  1,239 	  808 	  421 	  43 	  113 	  503 	  149 	
June 20262	  1,415 	  897 	  499 	  59 	  119 	  529 	  190 	
May 2026 2	  1,182 	  889 	  282 	  61 	  129 	  529 	  170 	
April 2026	  1,414 	  914 	  494 	  52 	  128 	  560 	  174 	
March 2026	  1,522 	  1,017 	  481 	  64 	  142 	  559 	  252 	
February 2026	  1,346 	  923 	  414 	  61 	  144 	  512 	  206 	
July 2025	  1,432 	  959 	  453 	  53 	  118 	  600 	  188 	

1-Preliminary; 2-Revised; Note: Detail may not add to total because of rounding.
Source: U.S. Bureau of the Census 

2012=100
Building Wire &  Cable	 350.2	 348.3	 312.2	 0.5	 12.2
Power Wire &  Cable	 387.8	 387.1	 328.8	 0.2	 17.9
Telephone	 279.7	 279.7	 269.0	 0.0	 3.9
Hand &  Power Tools	 187.9	 187.9	 187.9	 0.0	 0.0
Elec. Heating Equip.	 214.0	 214.1	 207.4	 -0.1	 3.2
Residential Lighting	 188.7	 188.4	 186.0	 0.2	 1.5
Industrial Fixtures	 190.2	 189.9	 187.3	 0.2	 1.6
Fans &  Blowers	 224.7	 223.5	 213.3	 0.6	 5.4
Wiring Devices & Connectors	 216.1	 215.8	 208.6	 0.2	 3.6
Pole Line Hardware	 280.8	 271.6	 261.8	 3.4	 7.3
Boxes	 292.4	 288.4	 275.3	 1.4	 6.2
Conduit Fittings	 244.9	 243.1	 233.1	 0.7	 5.0
Metal Conduit	 295.9	 294.5	 283.2	 0.5	 4.5
Nonmetallic Conduit	 258.3	 256.3	 244.8	 0.8	 5.5
Motors	 234.9	 233.8	 219.3	 0.5	 7.1
Generators	 228.3	 226.3	 222.8	 0.9	 2.4
Ballasts	 241.2	 236.8	 235.9	 1.9	 2.2
Elect. Meas. &  Integ. Inst.	 158.8	 158.8	 151.4	 0.0	 4.9
Transformers	 209.5	 209.1	 193.2	 0.2	 8.5
Panelboards &  Switches	 284.7	 274.0	 263.4	 3.9	 8.1
Circuit Breakers	 309.1	 286.3	 271.3	 8.0	 13.9
Switchgear	 322.0	 322.0	 300.9	 0.0	 7.0
Fuses	 288.0	 283.9	 263.5	 1.5	 9.3
Industrial Controls	 271.7	 261.5	 247.1	 3.9	 10.0
Lamps	 199.4	 199.4	 198.9	 0.0	 0.3
Appliances	 141.6	 141.6	 143.3	 0.0	 -1.2
Air Conditioners	 227.8	 227.8	 221.7	 0.0	 2.7
Fasteners	 230.9	 230.0	 225.7	 0.4	 2.3
Total Index	 233.8	 231.9	 219.9	 0.8	 6.3

Electrical Price Index — July 2026
	 July 	 June	 July	 % Change 
	 2026	 2026	 2025	 1 Mo.    1 Yr.

Sept. 29-Oct. 1, 2026
IDEA E-Biz Conference
Denver, CO; IDEA;  
www.idea4industry.com

Oct.  4-7, 2026
NECA Show and Conference
Las Vegas, NV; National  
Electrical Contractors Association;  
www.necanet.org

Oct. 12-14, 2026
NAED LEAD Conference
Charlotte, NC; National  Association of 
Electrical Distributors (NAED)
www.naed.org

Oct. 19-21, 2026
AD Electrical North  
American Meeting
Chula Vista, CA; Affiliated Distributors
www.nemra.org

November 10-12, 2026
NEMA Annual Meeting
St. Petersburg, FL; National Electrical 
Manufacturers Association 
www.makeitelectric.org

January 11-13, 2027
NAED Western Conference
Phoenix, AZ, National Association of 
Electrical Distributors (NAED)
www.naed.org

January 31- February 3, 2027
NEMRA Annual Conference
Dallas, TX, National Electrical 
Manufacturers Representatives 
Association

February  22-24, 2027
NAED Eastern Conference
Orlando, FL, National Association of 
Electrical Distributors (NAED)
www.naed.org

April 13-15 2027
LEDucation Annual Conference
New York, NY, LEDucation
www.leducation.org

May 11-13, 2027
NAED Annual Conference
Salt Lake City, UT, National Association 
of Electrical Distributors (NAED)
www.naed.org
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Electrical Marketing’s Leading Economic Indicators
Building permits have a 

better month in July. Privately-
owned housing units authorized 
by building permits in July were 
at a seasonally adjusted annual 
rate of 1,443,000, +5% above the 
revised June rate of 1,374,000 and 
+3.1% above the July 2025 rate of 
1,400,000.

Single-family authorizations 
in July were at a rate of 894,000, 
+2.5% above the revised June fig-
ure of 872,000.  Authorizations of 
units in buildings with five units 
or more were at a rate of 490,000 
in July.

No relief in sight for archi-
tects according to latest AIA 
Billings Index. The July score 
for the AIA/Deltek Architecture 
Billings Index (ABI)  published 
monthly by the Architects Insti-
tute of America (AIA) was 46.6 
points, signaling a modest decline 
from June. Any reading below 50 
points signals a decline in busi-
ness conditions for architects.

This ongoing slump in busi-
ness conditions has now stretched 
to nearly three and a half years, 
the longest in the ABI’s history. 
Clients continue to show inter-
est, as inquiries for new projects 
rose again in July, though more 
slowly than in June. At the same 
time, the value of newly signed 
design contracts fell further after 
coming close to growth the previ-
ous month.

Business conditions remained 
soft at architecture firms in all 
four regions of the country in July. 
Firms in the Northeast reported 
the weakest conditions for the 
second straight month. The three 
other regions saw the pace of 
decline ease slightly. Billings fell 
across every specialization. Firms 
with multi-family residential and 
institutional specializations post-
ed slight growth earlier this year 
but have since seen conditions 
soften. Firms with a commercial 
and industrial specialization have 
not reported a rise in billings 
since July 2022.

“Macroeconomic uncertainty 

continues to weigh on the built environment,” 
said AIA Chief Economist Richard Branch in 
the press release. “High oil prices are putting 
upward pressure on inflation and may lead to 

even higher rates in the back half of the year. 
This will put additional pressure on develop-
ers and may lead to a further weakening in 
billings.”

Sources: 1Dodge Construction Network; 2Dept. of Commerce; 3Manufactured Housing Institute; 4Dept. of Labor;
5Federal Reserve Board; 6The Association for Manufacturing Technology; 7Federal Home Loan Bank Board.  
Note: Some figures shown—prime rate, for example—are averaged for month.  NYA—not yet available
SA–seasonally adjusted. SAAR–seasonally adjusted annual rate. Source for chart: Global Insight. 
For further information about construction starts, please contact Dodge Analytics at 1-877-784-9556

	 			   Month-		  Year- 
		  Latest 	 Previous 	 over-month	 Year	 over-year	 2025 
	 Month	 month	 month	 % change	  ago	  % change	  annual

The Marketplace : Key Figures

CONSTRUCTION
New Construction Put in Place
	 (billions of dollars, SAAR)2				  
Total	 JUN	 2166.54	 2168.50	 -0.1	 2237.72	 -3.2	 2244.78
Offices 	 JUN	 115.81	 112.60	 2.8	 100.58	 15.1	 104.26
Industrial	 JUN	 170.31	 172.44	 -1.2	 218.32	 -22.0	 214.17
Housing Starts (Thousands of units, SAAR)2							     
Total	 JUL	 1239	 1415	 -12.4	 1432	 -13.5	 1356
Single-unit 	 JUL	 808	 897	 -9.9	 959	 -15.7	 941
Mobile Home Shipments3							     
(thousands of units, SAAR)	 JUN	 100	 100	 0.0	 102	 -2.0	 103
Employment, Construction Workers (thousands)4	 JUL	 8536	 8494	 0.5	 8476	 0.7	 8267
Employment, Electrical Contractors (thousands)4	 JUN	 1152.1	 1147.1	 0.4	 1114.8	 3.3	 1116.8
Hourly Wage, Electrical Contractors4	 JUN	 42.77	 42.24	 1.3	 39.76	 7.6	 39.83
							     
PRODUCTION							     
Industrial Production Index (1967=100)5        	 JUL	 103.0	 102.8	 0.2	 101.9	 1.1	 101.2
Construction Supplies Production Index5 							     
(1977=100-SA)	 JUL	 101.3	 100.5	 0.8	 98.9	 2.4	 99.4
Employment in Electrical Equipment & Supplies Mfg.	 JUN	 168.2	 166.8	 0.8	 162.2	 3.7	 161.4
Production workers (Thousands)4							     
Weekly hours  	 JUN	 41.0	 41.3	 -0.7	 40.8	 0.5	 41.3
Hourly wage	 JUN	 34.31	 32.49	 5.6	 28.96	 18.5	 28.15
Electric Power Output Index (1967=100)5    	 JUL	 110.8	 110.2	 0.5	 109.4	 1.3	 108.9
Machine Tool Orders* (millions of dollars)6	 JUN	 663.62	 573.14	 15.8	 423.96	 56.5	 472.63
Industrial Capacity Utilization (percent, SA)1	 JUL	 76.01	 75.95	 0.1	 75.92	 0.1	 75.42
							     
TRADE							     
Electrical Mfrs’ Shipments	 JUN	 5,158	 5,058	 2.0	 4,604	 12.0	 4,698
Electrical Mfrs’  Inventories (millions of dollars, SA)2	 JUN	 10,281	 10,309	 -0.3	 10,183	 1.0	 10,104
Electrical Mfrs’ Inventory-to-Shipments Ratio 	 JUN	 1.993	 2.038	 -2.2	 2.212	 -9.9	 2.152
Electrical Mfrs’ New Orders (millions of dollars, SA)2	 JUN	 5,265	 5,100	 3.2	 4,555	 15.6	 4,773
Electrical Mfrs’ Unfilled Orders 							     
(millions of dollars, SA)2	 JUN	 28,197	 28,048	 0.5	 26,816	 5.1	 26,932
Exports, Electrical Machinery 							     
(f.a.s. value in millions of dollars)2	 JUN	 9,330	 9,034	 3.3	 8,082	 15.4	 97,761
U.S. Dollar vs. Other Major Currencies (1973=100)5	 JUL	 115.44	 114.86	 0.5	 114.10	 1.2	 116.72
							     
PRICES & INTEREST RATES							     
Industrial Commodities Wholesale Price Index 							     
(Bureau of Labor Statistics, 1967=100) 	 JUL	 287.8	 290.0	 -0.8	 261.5	 10.1	 259.4
Electrical Price Index 							     
(Electrical Marketing, 1997=100)	 JUL	 233.8	 231.9	 0.8	 219.9	 6.3	 216.6
Construction Materials Wholesale Price Index 							     
(Bureau of Labor Statistics, 1982=100)	 JUL	 381.1	 379.5	 0.4	 363.5	 4.8	 362.8
Copper Prices (Metals Week, cents per pound)	 JUL	 628.02	 632.25	 -0.7	 544.75	 15.3	 481.81
Prime Rate5	 JUL	 6.75	 6.75	 0.0	 7.5	 -10.0	 7.37
Federal Funds Rate5 	 JUL	 3.63	 3.63	 0.0	 4.33	 -16.2	 4.21
Mortgage Rate7 	 JUL	 6.54	 6.49	 0.8	 6.72	 -2.6	 6.60
*Several series related to employment are now being reported on a NAICS basis.  Because of this change, some numbers are not directly 
comparable to previously reported data, but are consistent in year-over-year comparisons and comparisons shown in the table.
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Rep News
ASA Electrical Solutions (ASA), Gold-

en, CO, announced that founder Dick Stone 
has retired after 45 years in the electrical 
industry, including 21 years leading ASA. 
Effective August 1, new leadership has 
taken the helm: Joe Stone, president, Rocky 
Mountain Division, and Brett Bennett, 
president, Southwest Division.

Dick Stone began his career at Emer-
son Appleton, spending 15 years with the 
company and advancing from a trainee 
role in Houston to National VP of Sales 
in Chicago. He went on to lead Rexel Ry-
all's sales operations in the Denver metro 
area for nine years before founding ASA 
in 2005 as an electrical manufacturers' 
representative agency serving Colorado 
and Wyoming.

Joe Stone joined ASA in 2013. In 2017, 
ASA merged with Brett Bennett's Critical 
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Continued from page 1 infrastructure, energy efficiency and data 
center environments. She also held senior 
leadership roles at General Electric and 
Hubbell. 

Gratzke earned a Master of Science 
degree in electrical engineering from the 
University of Erlangen-Nuremberg in Ger-
many and served on the board of directors 
of the Siemens Foundation.

Rexel USA (Dallas, TX): Mike Hanna 
has been appointed chief revenue officer 
(CRO) to drive profitable growth and 
commercial excellence across the business, 
with responsibility for sales operations, 
sales enablement, marketing, pricing and 
supplier relations. 

“Mike’s appointment reflects our commit-
ment to aligning the commercial organiza-
tion around our Axelerate 2028 priorities,” 
said Roger Little, Rexel USA’s president and 
CEO. In the press release. “His experience 
and leadership will help us accelerate growth 
while driving greater alignment across the 
commercial organization and delivering 
more value for customers.” 

United Electric Supply Co. Inc. (Wilm-
ington, DE):  The company announced  two 
leadership promotions within its OnPoint 
Automation team. Angela Holowka has 
been promoted to director of operations, 
OnPoint Automation, and Will DeSantis 
has been promoted to director of sales, 
OnPoint Automation.

Holowka will lead operational strate-

gies, oversee day-to-day execution, and 
support the group’s long-term growth 
through innovation and process improve-
ment. Will DeSantis will drive the team’s 
strategic direction, expand service offerings 
and advance the adoption of innovative 
technologies in the industry.

United’s OnPoint Automation division 
provides a broad range of automation 
services, including lighting controls and 
design, energy and power management so-
lutions, building and industrial automation 
expertise, software implementation and 
ongoing support. Backed by local subject 
matter experts, certified technicians and 
in-house engineers, the team helps custom-
ers optimize facility operations, improve 
efficiency and provide wholistic solutions 
for increasingly complex building and 
industrial systems. 

Power Solutions (CPS), expanding the com-
pany's footprint into Arizona, New Mexico 
and Las Vegas.

Today, ASA represents product lines 
across a territory stretching from the Rocky 
Mountains to the West Coast, including 
Hawaii. Key lines represented include Hub-
bell Electrical Solutions brands — Raco, 
Acme, Wiegmann, Killark and Hubbell 
Wiring Device - Kellems (New Mexico 
only) — along with Eaton Power Quality 
products, RYMCO Conduit, SP Products, 
American Lighting, EiKO Lighting and 
Halco Lighting.

Said Joe Stone in the press release, "Brett 
and I intend to carry on the legacy Dick 
built through years of hard work, strategic 
thinking and strong relationships — in-
cluding the sales team of top performers 
he hired and developed."

future ahead, focused on disciplined execu-
tion, operational excellence, investing in our 
people and building upon the values that have 
always made Milbank special,”

As president and CEO, Buelow will lead 
all aspects of the business, including sales, 
manufacturing, supply chain, engineering 
and business intelligence, while strengthen-
ing Milbank's customer-focused culture and 
operational excellence. 

Skinner's appointment as CEO emeritus 
recognizes his contributions to Milbank. 
During his 40-year career, he held leader-
ship roles across manufacturing, sales and 
executive management. He was appointed 
president in 2016 and CEO in 2018. He will 
continue serving as an advisor throughout 
the remainder of 2026. 

Acuity Inc. (Atlanta, GA): Ruth Gratzke 
was appointed president of Acuity Brands 
Lighting (ABL) effective Sept. 1. She will 
report to Neil Ashe, Acuity CEO.

Gratzke brings more than 25 years of 
leadership in industrial technology, smart 
infrastructure and electrical products. 
She joins Acuity from Siemens, where she 
served as president of Siemens Smart Infra-
structure in the United States and CEO of 
Siemens Industry Inc., leading businesses 
across smart buildings, grid-edge technol-
ogy and energy infrastructure. At Siemens, 
she helped scale a complex technology 
portfolio while advancing work in digital 


