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People Onthe Move

Champion Fiberglass (Houston, TX):
Matt Fredericks, Champion’s VP of Sales
& Marketing, has been elected as an associ-
ate director to the board of directors of the
Power & Communications Contractors As-
sociation (PCCA).

The PCCA represents leading contractors
and associate members across the power and
communications infrastructure industries,
providing advocacy, education and col-
laboration opportunities that strengthen the
power and communications construction
community. Fredericks’ election to the board
reflects both his individual leadership within
the industry and the continued commitment
of Champion Fiberglass in supporting the
contractors and partners who build and
maintain critical power and communica-
tions networks.

As associate director, Fredericks will
contribute to strategic initiatives that elevate
the interests of contractors and associate
members, promote innovation across the
sector and encourage collaboration between
manufacturers, suppliers, and contractors.
His role will focus on helping guide industry
discussions around infrastructure develop-
ment, workforce engagement and the evolv-
ing needs of power and communications
contractors nationwide.

“Being elected to serve on the PCCA
Board is an honor;” said Fredericks in the
press release. “The contractors who make
up this organization are responsible for
building and maintaining the backbone of
our nation’s power and communications
systems. I look forward to working with the
board and membership to help champion the
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Texas & Florida See Surge in Population
Growth According to New Census Data

One quick-and-easy method to pinpoint
growth markets for electrical products is
analyzing the U.S. Census Bureau’s free
population growth data. As a market at-
tracts new residents, these new folks need
new housing, schools, medical buildings
and other retail and commercial facilities
loaded with electrical products.

Distributors and reps serving the Hous-
ton and Dallas, TX metros have got to be
ecstatic to see the population of their cities
growing annually on a scale unimaginable
to many other U.S. cities. According to new
Census data released this week, from 2024
to 2025, Harris County, TX, in the Houston
area attracted 48,694 new residents and
Collin County in the Dallas metro attracted
42,966 new residents.

The longer term trend points to
even more explosive growth, as Harris
County’s population grew by 310,966
from 2020-2025 and Collin County’s

population is up by 221,667 over that
time period.

As has been the case over the past few
years, when you look at list of the 50 coun-
ties attracting the most new residents from
2024 to 2025 on page 2, Texas (14 counties)
and Florida (11 counties) dominate the
data, followed by Sunbelt States such as
South Carolina, North Carolina, California,
Georgia, Arizona, Tennessee and Nevada.

While some population data is skewed by
changes in how many immigrants are now
moving into the US, the trend is very clear
for which U.S. cities are losing population.
From 2020 to 2025, Los Angeles County,
CA, lost more than 300,000 residents, while
metro Chicagos Cook County, IL, saw its
population decline by just over 69,000. Kings
County (Brooklyn), NY and Bronx County,
NY, saw their population decline by 68,296
residents and 54,901 residents, respectively.

— Jim Lucy

Sonepar Reports $1.7 Billion in 2025
Revenues from Data Center Projects

Sonepar delivered record sales of $37.9
billion in 2025 and strengthened its profit-
ability despite a challenging global economic
environment, according to a company press
release. (Figure converted to dollars from €33.6
billion at 1.129 EUR/USD average rate).

Electrification is driving new opportu-
nities for Sonepar worldwide, with strong
growth across key sectors such as indus-
trial automation, energy storage, grid and
infrastructure modernization and rapidly
expanding data centers. Sonepar registered
more than $1.7 billion in sales for the data
center market.

“Sonepar’s performance in 2025 is the
result of a bold transformation strategy
launched in 2021, executed with discipline
and fueled by the dedication of engaged
teams across the globes,” said Philippe
Delpech, Sonepar president & CEO, in the
release. “The company has solidified its
leadership position throughout the Americas

and continues to advance its digitalization,
supply chain modernization and sustain-
ability initiatives”

Rob Taylor, president Sonepar Americas,
added., “In 2025, our record results are a
direct reflection of the talent, passion and
unwavering commitment to excellence from
our amazing associates across our footprint.
In addition to record results, we continue to
make significant investments in our Spark
omnichannel platform, automating our
warehouse operations and our service and
solution capabilities to provide our customers
with best-in-class service””

The press release said advanced digital
technologies are transforming Sonepar’s
operations, driving enhancements in cus-
tomer engagement, associate experience
and supply chain performance. Artificial
intelligence (AI), as the third phase of trans-
formation, plays a pivotal role in optimizing

Continued on page 3
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Top 50 Counties in Population Gain: 2024-2025

2020-2025 2020-2025 | 2024-2025 | 2024-2025

2025 Population Population | Population | Population
County Metro Area Population # Change % Change | #Change % Change
Harris County, TX Houston-The Woodlands-Sugar Land, TX 5,045,026 310,966 6.6 48,695 1.0
Collin County, TX Dallas-Fort Worth-Arlington, TX 1,297,179 221,667 20.6 42,966 3.4
Maricopa County, AZ Phoenix-Mesa-Scottsdale, AZ 4,689,558 244,533 5.5 35,411 0.8
Montgomery County, TX Houston-The Woodlands-Sugar Land, TX 781,194 155,825 24.9 30,011 4.0
Wake County, NC Raleigh, NC 1,257,235 126,332 11.2 27,760 2.3
King County, WA Seattle-Tacoma-Bellevue, WA 2,344,939 70,635 3.1 26,980 1.2
Mecklenburg County, NC | Charlotte-Concord-Gastonia, NC-SC 1,233,383 117,200 10.5 26,554 2.2
Fort Bend County, TX Houston-The Woodlands-Sugar Land, TX 975,191 144,844 17.4 24,163 2.5
Williamson County, TX Austin-Round Rock, TX 752,827 137,216 22.3 23,814 3.3
Pinal County, AZ Phoenix-Mesa-Scottsdale, AZ 539,380 109,149 25.4 23,654 4.6
Polk County, FL Lakeland-Winter Haven, FL 874,790 144,642 19.8 23,356 2.7
Denton County, TX Dallas-Fort Worth-Arlington, TX 1,069,346 154,829 16.9 23,120 2.2
Clark County, NV Las Vegas-Henderson-Paradise, NV 2,407,226 131,393 5.8 21,480 0.9
Bexar County, TX San Antonio-New Braunfels, TX 2,160,088 144,596 7.2 21,146 1.0
Tarrant County, TX Dallas-Fort Worth-Arlington, TX 2,248,466 132,272 6.3 18,428 0.8
Pasco County, FL Tampa-St. Petersburg-Clearwater, FL 674,516 108,346 19.1 18,326 2.8
Osceola County, FL Orlando-Kissimmee-Sanford, FL 481,718 90,588 23.2 15,842 3.4
Riverside County, CA Riverside-San Bernardino-Ontario, CA 2,544,916 120,470 5 15,804 0.6
Travis County, TX Austin-Round Rock, TX 1,389,670 93,098 7.2 14,749 1.1
Marion County, FL Ocala, FL 442,660 65,228 17.3 14,665 3.4
Utah County, UT Provo-Orem, UT 759,859 96,283 145 14,191 1.9
Lee County, FL Cape Coral-Fort Myers, FL 875,607 110,032 14.4 13,940 1.6
Horry County, SC Myrtle Beach-Conway-North Myrtle Beach, SC-NC 427,551 73,777 20.9 13,244 3.2
St. Johns County, FL Jacksonville, FL 346,328 69,209 25 12,994 3.9
Lake County, FL Orlando-Kissimmee-Sanford, FL 456,068 69,847 18.1 12,614 2.8
Kaufman County, TX Dallas-Fort Worth-Arlington, TX 209,235 62,070 42.2 11,225 5.7
Spartanburg County, SC Spartanburg, SC 380,857 51,487 15.6 10,923 3.0
Ada County, ID Boise City, ID 546,141 47,878 9.6 10,916 2.0
St. Lucie County, FL Port St. Lucie, FL 402,449 70,996 214 10,857 2.8
Benton County, AR Fayetteville-Springdale-Rogers, AR-MO 332,554 45,957 16 10,553 3.3
Madison County, AL Huntsville, AL 433,516 43,001 11 10,445 2.5
Hays County, TX Austin-Round Rock, TX 304,390 60,406 24.8 10,051 3.4
Snohomish County, WA Seattle-Tacoma-Bellevue, WA 870,656 40,755 4.9 9,586 1.1
Davidson County, TN Nashville-Davidson--Murfreesboro--Franklin, TN 745,904 29,751 4.2 9,281 1.3
Greenville County, SC Greenville-Anderson-Mauldin, SC 583,125 55,881 10.6 9,255 1.6
Manatee County, FL North Port-Sarasota-Bradenton, FL 468,200 66,578 16.6 9,244 2.0
Franklin County, OH Columbus, OH 1,361,536 37,058 2.8 8,880 0.7
Berkeley County, SC Charleston-North Charleston, SC 274,666 43,188 18.7 8,674 3.3
Sacramento County, CA Sacramento--Roseville--Arden-Arcade, CA 1,618,460 31,691 2 8,563 0.5
Ellis County, TX Dallas-Fort Worth-Arlington, TX 240,867 46,545 24 8,413 3.6
Fulton County, GA Atlanta-Sandy Springs-Roswell, GA 1,098,791 29,334 2.7 8,323 0.8
Gwinnett County, GA Atlanta-Sandy Springs-Roswell, GA 1,018,099 59,782 6.2 8,235 0.8
Duval County, FL Jacksonville, FL 1,062,963 65,163 6.5 8,231 0.8
Fairfax County, VA Washington-Arlington-Alexandria, DC-VA-MD-WV 1,167,873 19,275 1.7 8,067 0.7
Hidalgo County, TX McAllen-Edinburg-Mission, TX 921,549 48,796 5.6 7,937 0.9
Brunswick County, NC Myrtle Beach-Conway-North Myrtle Beach, SC-NC 174,702 36,567 26.5 7,813 4.7
Placer County, CA Sacramento--Roseville--Arden-Arcade, CA 442,081 36,110 8.9 7,802 1.8
Brevard County, FL Palm Bay-Melbourne-Titusville, FL 663,982 55,217 9.1 7,728 1.2
Hennepin County, MN Minneapolis-St. Paul-Bloomington, MN-WI 1,284,784 3,121 0.2 7,700 0.6
Comal County, TX San Antonio-New Braunfels, TX 209,166 45,558 27.8 7,680 3.8
Source: U.S. Department of Census latest population data. Population data for more than 1,800 counties available to Electrical Marketing subscribers at
www.electricalmarketing.com
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Sonepar Reports $13.9 Billion in Digital Sales

Continued from page 1

critical business processes, including sales
order automation, demand planning and
inventory management, enabling Sonepar
to deliver greater efficiency and value across
its global network.

“We have made tremendous progress on
our digital enterprise agenda, strengthen-
ing our capabilities through advanced data
insights and AI technology that Sonepar is
deploying fast and at scale,” said Delpech.
“Our online sales soared to $13.9 billion in
2025, fueled by Spark — Sonepar’s state-
of-the-art omnichannel platform — which
delivered an impressive +50% revenue
growth compared to 2024. Supply chain
modernization remains a key focus, with 37
automated distribution centers now opera-
tional across the globe, further enhancing
efficiency and service quality. This transfor-
mation underpins Sonepar’s commitment
to growth supported by continuous educa-
tion, enabling the ongoing upskilling of all
associates across the Group.”

In 2025, Sonepar continued its strategic
expansion by acquiring 10 new companies,
contributing $277 million in sales. The
company also prioritized the integration
of its 2024 acquisitions, which together
accounted for $2.5 billion in revenues. A
notable achievement was the consolidation
of five American companies into a unified
entity under Echo Electric, a single brand to
service customers and grow across the mid-
central region in the USA.

Americas. Sonepar is now the leader in
its core B2B electrical distribution business
across the American continent, with $19
billion in sales spanning eight countries and
delivered strong growth in sales with histori-
cally high EBIT performance and cash gen-
eration. In Brazil, four strategic acquisitions
further established Sonepar as the leader in
industrial automation. In the USA, revenues
surged +15% year-over-year, and digital sales
accounted for 33% of total revenues.

Europe. Sonepar achieved a significant
milestone in its digital transformation, with
digital sales now representing 45% of the re-
gion’s total revenue — a year-on-year increase
of +2.5%. This accomplishment highlights
Sonepar’s ongoing commitment to advancing
its digital business and reinforcing its leader-
ship in the European market. In Italy, Sonepar
entered a new growth phase by appointing a
single country president to oversee its two
companies, establishing a cohesive leadership
and strategic roadmap aimed at achieving
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$3 billion in revenue. Across Europe, 80%
of picking lines are now fully automated
thanks to the opening of four new automated
distribution centers in Spain, France and the
Netherlands. Spain is also nearing comple-
tion of a third automated distribution center
in Madrid, further accelerating Sonepar’s
supply-chain transformation, supporting the
integration of four recent acquisitions and
preparing the launch of Spark — the Group’s
omnichannel platform — as the Iberic region
moves toward becoming a $1 billion revenue
platform for Sonepar.

APAC (Asia-Pacific). Australia opened
two automated regional fulfilment centers
in Brisbane and Melbourne and recorded a
+28% increase in sales. Sonepar continues to
expand in India through acquisitions while
delivering a strong profitable organic growth.
In China, despite the adverse economic
conditions for foreign brands distributors,
Sonepar maintained growth.

In other news at the company during
2025, Sonepar’s 46,000 associates are advanc-
ing the Group’s sustainability commitments
— Powering Progress for Future Genera-
tions In 2025, Sonepar earned a Platinum
EcoVadis rating, placing the Group among
the top 1% worldwide, and submitted its en-
vironmental data to the Carbon Disclosure
Project (CDP) for the first time, receiving
a “B” score. These milestones reflect strong
climate action, rigorous data management
and transparent reporting.

Sonepar also developed a program to
allocate shares of the business to employees.
Sonepar strengthened its commitment to
inclusive value sharing. In 2024, the company
launched its first annual free share allocation
program, initiated by Colam Entreprendre,
Sonepar’s shareholder. This plan allocates
free shares each year to all associates with at
least three years of seniority, with no financial
contribution required. By 2025, more than
28,000 associates have become potential
shareholders. The company said this long-
term initiative reflects its dedication to align-
ing the interests of the Group, its shareholders
and its associates and to fostering a culture of
inclusivity and shared success.

Sonepar has operations in 40 countries
through its portfolio of brands. It entered
the United States in 1998 and has continued
to grow due to strategic acquisitions and
organic growth. Today, Sonepar serves the
market through a network of companies
with over 571 locations nationwide and
12,700 associates.

Around the Industry

WAC Lighting launches
architectural lighting business

WAC Group, Port Washington, NY, has
launched WAC Architectural, a commercial-
specification lighting brand with a portfolio
of precision-engineered luminaires designed
for project-driven applications. WAC Archi-
tectural’s offering includes track systems,
linear solutions and exterior fixtures, each
engineered for best-in-class optics, sophisti-
cated beam control, architectural coherence
and flexibility.

According to the press release, the new
brand benefits from WAC Group's end-to-end
integrated manufacturing model, ensuring
superior quality control, rapid customization
and environmentally responsible production
practices to meet the rigorous standards
of modern commercial environments.
Keith Eagle, VP - Business Development at
WAC Group, said in the press release that
WAC launched the WAC Architectural
commercial specification brand at the re-
cent Light + Building 2026. He said the event
offered WAC Group “a global platform to
connect with customers, partners and indus-
try leaders and showcase WAC'’s portfolio of
precision-engineered luminaires designed
specifically for project-driven applications”

Jenifer Walsh, CMO for WAC Group, said
in the release, “For over 40 years, the WAC
Group family of brands has been united by
a single mission: to bring smart, sustainable
and beautiful light to every environment.
From residential to large-scale architectural
projects, we have built a reputation for in-
novation, quality, and design and that legacy
continues with the launch of WAC Architec-
tural. Taking ourselves on a listen-and-learn
journey, WAC Architectural was developed
with the specifier at the core of our product
development. The result is a commercial
portfolio that empowers customers and part-
ners to shape light with accuracy, consistency,
and creative freedom”

WAC Group offers custom capabilities to
support projects that require tailored lighting
solutions beyond the standard catalog. With
in-house design, engineering, prototyp-
ing and manufacturing, WAC collaborates
directly with architects and lighting design-
ers to adapt products, develop specialty
luminaires and create fully bespoke pieces.
Custom expertise includes Schonbek,a WAC
Group brand with a century-long legacy of
handcrafted crystal for luxury residential,
hospitality and commercial spaces.

Copying or reprinting all or parts of this newsletter without specific permission violates Federal law! 3



Industry Events

April 14 - 15, 2026
LEDucation

New York, NY;
www.leducation.org

May 12-14, 2026
NAED Annual Conference

Orlando, FL; www.naed.org

June 13-16, 2026

EASA 2026 Convention

& Solutions Expo
Orlando, FL; www.easa.com

June 15-17, 2026
Women In Industry Forum
Houston, TX; www.naed.org

June 18-21, 2026
NAED 2026 Lake Michigan Club

Grand Geneva, WL, www.naed.org

Aug. 3-5, 2026
NAED Marketing Conference

Indianapolis, IN;
www.naed.org

Sept. 29-Oct. 1, 2026
IDEA E-Biz Conference
Denver, CO; IDEA;
www.ideadindustry.com

Oct. 4-7, 2026

NECA Show and Conference
Las Vegas, NV; National

Electrical Contractors Association;
www.necanet.org

Oct. 15-17, 2026

NEMRA Lighting Conference
Dallas, TX; National Electrical
Manufacturers Association
www.nemra.org

November 10-12, 2026
NEMA Annual Meeting

St. Petersburg, FL; National Electrical

Manufacturers Association
www.makeitelectric.org

January 11-13, 2027
NAED Western Conference

Phoenix, AZ, National Association of

Electrical Distributors (NAED)
www.naed.org

January Total Housing Starts See Nice
Boost in Monthly and Year-Over-Year Data

January housing starts were at a season-
ally adjusted annual rate of 1,487,000, +7.2%
above the revised December estimate of
1,387,000 and +9.5% above the Jan. 2025
rate of 1,358,000. Single-family housing
starts in January were at a rate of 935,000,
-2.8% below the revised December figure
of 962,000.

“The single-family market has slowed as
builders continue to deal with elevated con-
struction costs while affordability conditions
are a cause of concern for many potential
home buyers,” said Bill Owens, chairman of
the National Association of Home Builders
(NAHB) and a home builder and developer

from Worthington, Ohio, in the press re-
lease. “Weather effects also likely depressed
single-family construction in the Northeast.

Housing Starts by Region

(% of monthly change) ~ Northeast

-33.3%%

West
+2.9%
(Includes
Alaskaand
Hawaii)

Midwest
+11.7%

New Privately Owned Housing Units Started

(Thousands of units, seasonally adjusted annual rate)

Period Total
Jan. 20261 1,487
Dec. 20252 1,387
Nov. 20252 1,324
Oct. 2025 1,272
Sept. 2025 1,328
Aug.2025 1,291
Jan.2025 1,358

1Unit 5 Units or more

935 524

962 406

931 378

894 353

836 481

869 411
1,000 334

Northeast
44
66
68
68
52
65
47

Midwest
143
128
128
141
117
130
133

South
538
564
565
513
467
492
546

West
210
204
170
172
200
182
274

1-Preliminary; 2-Revised; Note: Detail may not add to total because of rounding.

Source: U.S. Bureau of the Census

February EPI Increases +8% Year-Over-Year

Although there wasn't a
big change (+0.4%) in Elec-
trical Marketing's Feb. 2026
Electrical Price Index, the
227.9 mark for EPI's To-
tal Index is up +8% year-
over-year (YOY). The indi-
vidual product categories
showing the largest YOY
increases were Building
Wire & Cable (+19.5%);
Switchgear (+16.9%); Fuses
(+13%); Pole-Line Hardware
(+11.9%); and Boxes. Build-
ing Wire & Cable was up the
most for the month at +1.7%.
Note: All EPI series represent IHS
Markit aggregates of Bureau of Labor
Statistics’ (BLS) producer price indices
(PPIs). The revised data partly reflect
redefinitions of specific PPIs by the
BLS, but mostly reflect the rebench-
marking of all EPI price series to a
2012 base year. The four following
EPI series have been affected by BLS
redefinitions: boxes, conduit (fittings),
nonmetallic conduit, and generators.

Sources: U.S. Bureau of Labor Sta-
tistics; S&P Global

Electrical Price Index — February 2026

2012=100

Building Wire & Cable
Power Wire & Cable
Telephone

Hand & Power Tools
Elec. Heating Equip.
Residential Lighting
Industrial Fixtures
Fans & Blowers

Wiring Devices & Connectors
Pole Line Hardware
Boxes

Conduit Fittings

Metal Conduit
Nonmetallic Conduit
Motors

Generators

Ballasts

Elect. Meas. & Integ. Inst.
Transformers
Panelboards & Switches
Circuit Breakers
Switchgear

Fuses

Industrial Controls
Lamps

Appliances

Air Conditioners
Fasteners

TotalIndex

Feb.
2026
332.8
531.6
279.7
187.9
209.4
186.0
189.8
217.6
210.4
268.0
279.5
233.1
287.0
247.1
233.0
221.9
246.4
158.0
201.7
265.2
275.8
3115
272.6
251.1
198.9
142.0
218.0
2313
227.9

Jan.
2026
3274
531.6
279.7
187.9
209.4
186.0
189.7
2176
209.7
263.0
2718
2332
285.9
246.9
2335
221.7
2432
1574
201.7
267.8
274.1
3131
271.0
250.4
198.9
142.0
2185
231.2
227.0

Feb.
2025
2785
485.8
254.7
1826
197.7
185.0
1816
2115
200.9
239.4
252.7
231.2
270.1
2375
212.7
216.2
232.1
1479
185.6
242.1
254.0
266.4
2413
2315
203.2
1388
216.0
222.2
211.0

% Change
1Mo. 1VYr.
17 195
0.0 9.4
0.0 9.8
0.0 2.9
00 59
0.0 0.6
0.0 4.5
0.0 29
0.3 4.8
19 119
06 106
0.0 0.8
0.4 6.2
0.1 4.0
02 95
0.1 2.6
14 6.2
0.4 6.8
0.0 8.7
-1.0 9.5
0.6 8.6
05 169
06 130
0.3 85
00 -21
0.0 23
-0.2 0.9
0.0 4.1
0.4 8.0
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Electrical Marketing’s Leading Economic Indicators

Total building permits start
the year off slow in January.
January building permits were at
a seasonally adjusted annual rate
of 1,376,000, -5.4% below the re-
vised December rate of 1,455,000
and -5.8% below the Jan. 2025
rate of 1,460,000. Single-family
authorizations in January were
at a rate of 873,000, -0.9% below
the revised December figure of
881,000. Authorizations of units
in buildings with five units or
more were at a rate of 453,000 in
January.

AlA’s billings index shows
some definite improvement
in February. Architecture firm
billings showed signs of stabili-
zation in February after months
of decline, with an AIA/Deltek
Architecture Billings Index (ABI)
score of 49.4 points, up from 43.8
points in January, indicating a
slight majority of firms reported
declining billings. The 50-pt.
mark indicates a growth design
climate.

Inquiries rebounded after a
January dip, and while newly
signed design contracts contin-
ued to decline, the rate of decline
slowed significantly. These trends
suggest potential stabilization,
though global economic uncer-
tainty could disrupt progress.

"Regionally, billings remained
flat in the South for the second
month but declined elsewhere,
with the Northeast particularly
affected by winter storms. Across
specializations, billings continued
to decline, although institutional
firms' billings remained nearly
flat.

AJA introduced a new quar-
terly ABI question asking firm
leaders to predict how their firm's
gross billings/billable work will
compare between the current and
next quarter. Nearly half (48%) of
firm leaders expect billings to re-
main steady in Q2 2026 compared
to Q1. About 31% anticipate a
+5% or greater increase, while
21% foresee a -5% or greater
decrease.
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“While the ABI data shows some positive
trends, the broader economy continues to
struggle, with unemployment increasing in
February;” said AIA Chief Economist Rich-

ard Branch in the press release. “However,
architectural services employment remained
steady in January at 204,600, up nearly 2,000
positions from a year ago.”

The Marketplace : Key Figures

Month- Year-
Latest Previous over-month Year over-year 2025

Month month month  %change ago %dchange annual
CONSTRUCTION
New Construction Putin Place

(billions of dollars, SAAR)?

Total JAN 219042 2149.12 19  2169.60 10  2167.59
Offices JAN 9321 89.13 4.6 88.92 4.8 89.80
Industrial JAN 195.31 224.95 -13.2 229.89 -15.0 219.05
Housing Starts (Thousands of units, SAAR)2
Total JAN 1487 1282 16.0 1358 9.5 1357
Single-unit JAN 935 949 -1.5 1000 -6.5 943
Mobile Home Shipments?
(thousands of units, SAAR) JAN 94 106 -11.3 106  -11.3 103
Employment, Construction Workers (thousands)* FEB 8011 8326 -3.8 7967 0.6 8267
Employment, Electrical Contractors (thousands)* JAN 1127.2 1116.5 1.0 11136 1.2 1116.8
Hourly Wage, Electrical Contractors* JAN 41.36 39.73 4.1 38.68 6.9 39.83
PRODUCTION
Industrial Production Index (1967=100)5 FEB 102.6 101.0 1.6 101.1 14 101.3
Construction Supplies Production Indexs
(1977=100-SA) FEB 99.8 99.2 0.6 99.4 0.3 99.4
Employment in Electrical Equipment & Supplies Mfg.
Production workers (Thousands)* JAN 165.1 160 32 156.3 5.6 161.4
Weekly hours JAN 42.0 425 -1.2 40.0 5.0 413
Hourly wage JAN 2937 28.53 29 27.04 8.6 28.15
Electric Power Output Index (1967=100)5 FEB 1136 107.1 6.1 110.0 32 108.9
Machine Tool Orders* (millions of dollars)® JAN 430.15 382,51 125 350.65 22.7 471.56
Industrial Capacity Utilization (percent, SA)! FEB 75.63 75.47 0.2 75.52 0.1 7547
TRADE
Electrical Mfrs’ Shipments JAN 4,884 4,497 8.6 4,658 49 4,698
Electrical Mfrs’ Inventories (millions of dollars, SA)2 JAN 10,167 10,029 14 9,882 29 10,104
Electrical Mfrs’ Inventory-to-Shipments Ratio JAN 2.082 2230 6.7 2122 -19 2.152
Electrical Mfrs’ New Orders (millions of dollars, SA)2 JAN 5,280 4482 17.8 4675 12.9 4773
Electrical Mfrs’ Unfilled Orders
(millions of dollars, SA)? JAN 28,074 26,865 45 26,802 4.7 26,932
Exports, Electrical Machinery
(f.a.s. valuein millions of dollars)? JAN 7,819 8,085 -3.3 8,362 -6.5 97,543
U.S. Dollar vs. Other Major Currencies (1973=100) FEB 113.51 116.01 2.2 121.56 -6.6 116.63
PRICES &INTEREST RATES
Industrial Commodities Wholesale Price Index FEB
(Bureau of Labor Statistics, 1967=100) FEB 268.3 2575 42 257.7 41 259.3
Electrical Price Index
(Electrical Marketing, 1997=100) FEB 2279 218.4 43 211.0 8.0 218.6
Construction Materials Wholesale Price Index FEB 3711 362.6 2.3 3585 35 362.9
(Bureau of Labor Statistics, 1982=100)
Copper Prices (Metals Week, cents per pound) FEB 585.47  464.15 26.1 455,12 28.6 481.81
Prime Rate’ FEB 6.75 75 -10.0 7.5 -10.0 .37
Federal Funds Rates FEB 3.64 433 -15.9 433 -159 421
Mortgage Rate” FEB 6.05 6.82 -11.3 6.84 -11.6 6.60
*Severalseriesrelated to employmentare now beingreported onaNAICS basis. Because of this change, some numbersare notdirectly
comparable to previously reported data, but are consistent in year-over-year comparisons and comparisons shown in the table.

Sources: 'Dodge Construction Network; *Dept. of Commerce; *Manufactured Housing Institute; ‘Dept. of Labor;
*Federal Reserve Board; “The Association for Manufacturing Technology; "Federal Home Loan Bank Board.
Note: Some figures shown—prime rate, for example—are averaged for month. NYA—not yet available
SA-seasonally adjusted. SAAR-seasonally adjusted annual rate. Source for chart: Global Insight.

For further information about construction starts, please contact Dodge Analytics at 1-877-784-9556
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industry and professionals who make these
projects possible”

Champion has long supported contractor
organizations and industry partnerships that
promote safety, performance and innova-
tion in electrical infrastructure. Fredericks’
appointment reinforces the company’s com-
mitment to engaging with organizations that
help shape the future of the industry.

Classic Wire & Cable (CWC) (Miami,
FL): Mark Norman was appointed regional
sales manager — Southeast. In this role, he
will oversee sales and business develop-
ment across the southeastern United States,
supporting distributor partners and sales
representatives throughout the region. His
responsibilities will include expanding
market opportunities, strengthening rela-
tionships with key distributor accounts, and
leading regional sales initiatives that align
with Classic’s continued growth strategy.

He will work closely with Classic’s in-
ternal teams and rep agencies to drive new
business, support product training and
provide market insight that helps distribu-
tors and contractors succeed. Norman will
also collaborate with inside sales and opera-
tions to ensure customers receive responsive
service and dependable delivery they expect
from Classic.

Winsupply (Dayton, OH): The company
hired CP Ryan as its director of Training. In
this role, Ryan will lead and shape training
programs for over 9,000 employees at local
companies and service companies. Ryan
joins Winsupply from the role of senior di-
rector of Member Programs at the National
Association of Wholesaler-Distributors
(NAW). Since 2022, She designed an edu-
cation and training portfolio serving 250
distribution companies across the country.

Graybar Electric Co. (St. Louis, MO): The
company announced that Najam Chohan
has been promoted to VP - Strategic Pric-
ing, and Paul Ferguson has been named
VP - Shared Services.

Chohan joined Graybar in 1998 and most
recently served as director - Finance in the
company's California district. In his new
role, he leads Graybar's company-wide pric-
ing strategy, using data—driven insights and
advanced technology to support profitable
growth and meet customer needs. Chohan
holds a bachelor's degree in finance from
Tulane University and an MBA in finance
from Bentley University.

Ferguson joins Graybar from Emerson,
where he worked for 15 years, most recently
as VP - Global Financial and Business Ser-
vices. In his new role, he leads Graybar's
Shared Services organization, focusing
on operational excellence, streamlined
processes and expanded use of Al and
technology to deliver efficient, high—quality
services. Ferguson holds a bachelor's degree
in accounting and business administration
from Carthage College and is a Certified
Public Accountant.

Franklin Electric (Fort Wayne, IN): Bryan
Duffy is now senior business unit manager
for Industrial Distribution at Franklin Elec-
tric. The company produces and markets
systems and components for the movement
of water and energy. He will set the strategic
vision for the segment, leading all commer-
cial activities and supporting the needs and
growth of the company’s customers.

With nearly three decades of experience
in the pumping industry, Duffy’s expertise
spans a range of industrial markets, in-
cluding municipal water and wastewater,
industrial and process water, commercial
HVAC and construction dewatering. He
previously served in business development
and management roles at Franklin Electric,
where he was responsible for building
the company’s industrial vertical turbine
business.

TestEquity (Sauerlach, Germany): The
company, a leading provider of test and
measurement (T&M) solutions, electron-
ics production supplies and value-added
services, has announced the appointment
of Jamie Furness as VP of Europe in an
effort to drive its next phase of growth across
the region.

With more than 20 years of experience in
the electronic components industry, Furness
brings extensive expertise in distribution,
supplier engagement and scaling opera-
tions across EMEA and globally. In his new
role, he will lead Test Equity’s European
expansion strategy, focusing on building
high-performing, cross-functional teams,
strengthening supplier partnerships and
enhancing the value delivered to customers
across the T&M landscape.

His appointment is already delivering
impact, with early progress in strengthen-
ing key supplier relationships, including
re-establishing engagement with leading
partners. This momentum reflects Furness'
proven ability to unlock growth through

6 Copying or reprinting all or parts of this newsletter without specific permission violates Federal law!

collaboration and strategic alignment across
the supply chain.

Furness has held senior leadership roles
managing e-commerce and T&M; at Schaff-
ner, serving as Distribution sales manager for
EMEA (EMC/RF); TE Connectivity, where
he contributed to globalization initiatives;
and Anderson Power, where he led a Euro-
pean sales organization.

TestEquity says its European platform
has been strengthened through key acqui-
sitions, including TestEquity GmbH (for-
merly Instrumex) in Dec. 2022 and MCS
Test Equipment in the UK in July 2021.
Under Furness' leadership, the company says
these capabilities will be further integrated
to create a more connected, agile organiza-
tion, enabling closer collaboration between
commercial, technical and operational teams
across the UK and Europe.
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