ElectricalMarketing.

THE ELECTRICAL INDUSTRY NEWSLETTER

People Onthe Move

Winsupply (Dayton, OH): Keith Hub-
bard joined the company in early November
as an area leader to serve Winsupply local
companies and recruitment efforts on the
West Coast. He comes to Winsupply from
his most recent role as president and CEO
of PACE Supply Corp., an employee-owned
distributor of plumbing supplies based in
California. He led the company for five years,
growing revenue to over $1 billion annually
with 32 locations. He comes to Winsupply
with over 25 years of HVAC and plumbing
industry experience and spent a total of 20
years at Ferguson Enterprises.

“I developed a deep appreciation for en-
trepreneurial ownership, high-performance
culture and building leaders who act like
operators,” Hubbard said in the press release.

“We are delighted to welcome Keith to
our team,” said Rob Ferguson, president,
Local Company Group, Winsupply, in the
press release. “His extensive experience in
the California market, industry expertise
and strong relationships are a perfect stra-
tegic fit for this key growth position. Most
importantly, Keith’s values and dedication
to supporting entrepreneurs align seam-
lessly with the Winsupply mission and
purpose, which is to support and grow
entrepreneurs.’

Service Wire (Culloden, WV): Trish
Weisberg Erwin has been promoted to
COO. During her tenure at Service Wire,
Erwin has gained experience in every
operational facet of the business including
supply chain, quality systems, as well as
business development and most recently,
as director of HR and Safety.
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Electrical Stocks Enjoy a Banner Year in 2025
with Market Leaders Topping +30% Returns

2025 will go down as a year to remember
for many publicly held electrical manufactur-
ers, distributors and contractors. A perfect
storm of a buoyant and resilient economy,
the historic growth of the data center market
and investments in electric grid expansion
and other areas of the electrification segment
combined to push many electrical stocks
to double or triple the return of all major
indexes. The NASDAQ Composite came in
with a 2025 annual return of approximately
+21%; the S&P 500 Index topped +17%; and
the Dow Jones Industrial Average finished
the year with a +14% return.

The fact that so many electrical manu-
facturers, distributors and contractors were
perfectly positioned to enjoy Al-fueled
investments in data centers and the utility-
scale projects to power them up certainly
contributed to returns topping +30%. Some
companies like Comfort Systems USA
(+119.27%); MasTec (+55.88%); and Vertiv

(+38.41%) play in both the electrical and
HVAC market, and got a bit of a double-dip
in growth, because the demand for cooling
system installations in data centers appears
to be every bit as big as the demand by these
facilities for electric power systems.
Contractor stocks. With a group return
of +34% return, contractor stocks had the
best year. Along with Comfort Systems and
MasTec, IES Holdings was up +87.39% and
Quanta and EMCOR were both up +38%.
Electric manufacturers. As a group,
electrical manufacturers had a solid year.
Electrical Marketing’s category for these
companies produced a combined average
increase of nearly +30%. With 2025 re-
turns of 30% or better, Dialight (+234.9%),
GE Vernova (+94.3%); nVent (+50.3%)
Nucor (+42.6%); Rockwell Automation
(+39.2%); ABB (+38.7%); Vertiv (+38.4%);
Legrand (+35.8%); and Freeport-McMoRan
Continued on page 3

Construction Starts Pull Back in November
According to Dodge Construction Analysis

Total construction starts were down
-20.5% in November to a seasonally adjust-
ed annual rate of $1.22 trillion, according to
Dodge Construction Network. Nonresiden-
tial building starts fell by -13.4%; residential
starts increased +13.3%; and nonbuilding
starts dropped -43.7% over the month.

On a year-to-date basis through Novem-
ber, total construction starts were up +5.1%
from last year. Nonresidential starts were up
+4.7%; residential starts were down 4.9%;
and nonbuilding starts were +17.5% higher
over the same period. For the 12 months
ending November 2025, total construction
starts were up +5.7% from the 12 months
ending November 2024. Residential starts
were down -3.6%; nonresidential starts
grew +4.8%; and nonbuilding starts were
up +18% over the same period.

“A lack of megaproject activity contrib-
uted to a weak November for construction
starts,” said Eric Gaus, chief economist at

Dodge Construction Network, in the press
release. “There were only two structures
over a billion dollars. Looking through the
noise of the last two months, the trajectory
of the last half of 2025 has been much better
than the first half”

Nonresidential. Nonresidential build-
ing starts decreased -13.4% in November to
a seasonally adjusted annual rate of $485
billion. Commercial starts were down
-25.8%, alongside declines in offices and
data centers (-40.5% month-to-month
(m/m)) and hotels (-33.2% m/m). Mean-
while, parking garages (+30.5% m/m);
retail stores (+8.3% m/m); and warehouses
(+6.4% m/m) posted growth between Oc-
tober and November.

Institutional starts improved +11.4%,
driven by gains in public (+78.8% m/m)
and education buildings (+32.1% m/m), but
offset by declines in amusement (-51.1.8%

Continued on page 5
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Electrical Stock Prices: 2025 Review

Ticker Symbol Company Name Dec. 31,2025 Price |YTD % Change mm Market Cap

MANUFACTURERS

ABBNY ABB Ltd. 74.25 38.73 7 45.36 134.98B
ATKR Atkore Inc. 63.15 -22.45 89.46 49.92 2.131B
AYI Acuity Inc. 362.02 21.27 379.17 216.81 11.124B
BDC Belden Inc. 117.04 3.39 133.77 83.18 4.637B
DIA.L** Dialight plc 350 234.93 350 86 139.259M
EMR Emerson Electric Co. 133.73 9.45 150.27 90.06 75.194B
ETN Eaton Corp. 319.77 -3.67 399.56 231.85 124.486B
FCX Freeport-McMoRan 51.06 34.79 53.77 27.66 73.311B
FSS Federal Signal 109 18.16 132.89 66.47 6.628B
GEV GE Vernova 657.58 94.33 731 252.25 179.009B
GNRC Generac 137.05 -12.71 203.25 99.5 8.043B
HUBB Hubbell 446.9 6.41 484.26 299.42 23.751B
LFUS Littelfuse 253.64 8.07 275 142.1 6.316B
LIGHT.AS* Signify NV 20.96 5.43 24.62 16.15 2.506B
LR.PA* Legrand SA 127.25 35.81 150.4 82.94 33.309B
LYTS LSl Industries 18.28 -5.63 25.5 13.77 568.376M
MMM 3M Co. 160.65 23.86 174.69 121.98 85.567B
MRN.PA* Mersen SA 23.85 16.34 28.35 15.2 580.531M
NEX.PA* Nexans SA 125.8 20.61 141.9 74.4 5.498B
NUE Nucor Corp. 163.26 42.61 168.07 97.59 37.363B
NVT nVent Electric plc 102.92 50.34 117.52 41.71 16.607B
OSR.HM* OSRAM Licht AG 52.8 1.54 53.8 46 52.141B
ROK Rockwell Automation 391.05 39.22 415.89 215 43.967B
SIE.HA* Siemens AG 237.5 25.83 250.6 169.68 —
SU.PA* Schneider Electric SE 234.9 -2.77 273 171.5 132.066B
VRT Vertiv Holdings Co. 163.5 38.41 202.45 53.6 62.512B
Ticker Symbol Company Name Dec. 31, 2025 Price YTD % Change 52-Wk High 52-Wk Low Market Cap
ARW Arrow 11131 -0.06 86.5 112.3 5.733B
AVT Avnet 48.33 -6.46 39.22 48.53 3.931B
FAST Fastenal 40.44 13.72 3531 41.26 46.432B
FERG Ferguson Enterprises 223.58 28.95 146 240.45 44.891B
GPC Genuine Parts Co. 123.28 6.22 104.01 128.12 17.15B
GWW W.W. Grainger 1015.63 -2.50 893.99 972.94 48.58B
MSM MSC Industrial Direct Co. 84.5 12.29 68.1 86.25 4.714B
RXL.PA* Rexel SA 33.59 38.06 18.8 31.48 9.859B
WwcCcC WESCO International 246.21 38.30 125.21 252.77 11.981B
Ticker Symbol Company Name Dec. 31, 2025 Price YTD % Change 52-Wk High 52-Wk Low Market Cap
EME EMCOR Group 614.36 34.25 778.64 320.89 27.502B
FIX Comfort Systems USA 939.59 119.27 1036.67 276.44 33.15B
IESC IES Holdings 392.94 87.39 482.35 146.51 7.802B
MDU MDU Resources Group 19.56 9.03 21.49 15.04 3.997B
MTZ MasTec 218.22 55.88 233.14 99.7 17.219B
PWR Quanta Services 423.65 34.28 473.99 227.08 63.173B
Ticker Symbol Company Name Dec. 31, 2025 Price YTD % Change 52-Wk High 52-Wk Low Market Cap
AMZN Amazon.com 231.5 5.12 258.6 161.38 2.473T
HD Home Depot 345.68 -11.01 426.75 326.31 344.014B
LOW Lowe’s 242.27 -1.91 274.98 206.39 135.829B
SHOP Shopify 162.12 50.77 182.19 69.84 210.768B

MARKET INDICES

Ticker Symbol Company Name Dec. 31,2025 Price YTD % Change 52-Wk High 52-Wk Low Market Cap
AGSPC S&P 500 6877.79 17.20 6945.77 4835.04 NA
AIXIC NASDAQ Composite 23365.15 21.18 24019.99 14784.03 NA
ADJI Dow Jones Industrial Average 48350.21 14.04 48886.86 36611.78 NA

Notes: * Euros: ** Pence; Share

price data from Yahoo Finance
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Around the Industry

Construction job openings rebound
by 90,000 in Nov. 2025

The construction industry had 292,000
job openings on the last day of November,

according to an Associated Builders and
Contractors analysis of data from the U.S.
Bureau of Labor Statistics’ Job Openings
and Labor Turnover (JOLTS) Survey.

Stocks of Publicly Held Electrical Contractors
Lead Market in 2025 with Impressive Gains topping +30%

Continued from page 1

(+34.8%) certainly pulled that average up.
Freeport McMoRan, one of the world’s
largest copper miners was the beneficiary
of a +41% run-up in copper prices during
2025.

It’s interesting to note the dispersion
in prices of some of the largest electrical
conglomerates. Rockwell Automation
(+39.2%) and ABB (+38.7%) led suppliers
of switchgear, distribution equipment and
industrial control systems, while Schneider
Electric (-2.8%) and Eaton (-3.7%) were
down for the year.

Electrical distributors. WESCO and
Rexel led distributor share returns with

increases of 38% in 2025. W.W. Grainger,
normally a stellar performer, was actually
down -2.5% for the year, and another con-
sistent performer, Fastenal, came in with a
roughly +14% gain, which is solid, but lagged
all of the major indexes.

It's impossible to predict how the share
prices of electrical stocks will fare in 2026.
But if the electrification trends stays intact
and data center demand for electrical equip-
ment continues this year at anything near its
pace in 2025, don't be surprised if it’s another
year of double-digit increases for the stocks
of many publicly held electrical manufactur-
ers, distributors and contractors.

— Jim Lucy

Half of U.S. Metros Showed Construction
Employment Decline Through Sept. 2025

Construction employment trends were
evenly split between metro areas that added
jobs between Sept. 2024 and Sept. 2025
and metros with flat or falling headcounts,
according to an analysis by the Associated
General Contractors of America of the latest
available government employment data. As-
sociation officials noted that demand for in-
dustrial and data center construction remains
robust, but demand in other sectors flags.

“The latest data on employment by metro
area shows how spotty construction activity
has become;” said Ken Simonson, the asso-
ciation’s chief economist, in the press release.
“Although a few project types, such as data
centers, power, and certain infrastructure
and manufacturing plants, are booming,
many metro areas are experiencing a drop
in activity”

Between Sept. 2024 and Sept. 2025, 180
metro areas or 50% added construction
employees. Arlington-Alexandria-Reston,
VA-WV added the most construction jobs
(7,900 jobs or +9%), followed by Washington,
DC-MD. (6,200 jobs or +13%); Charlotte-
Concord-Gastonia, NC-SC (4,400 jobs,
+5%); Cincinnati, Ohio-KY-IN (3,800 jobs,
+7%); and Boise City, ID (3,700 jobs, +10%).
The largest percentage gain — +13% — oc-
curred in Washington, DC-MD, followed by
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a +12% gain in Owensboro, KY (200 jobs)
and +10% gains in Boise City; Elizabeth-
town, KY (200 jobs); Paducah, KY-IL (400
jobs); Battle Creek, MI (200 jobs); Sandusky,
OH (200 jobs); and Canton-Massillon, OH
(1,000 jobs).

Construction employment declined
over the year in 114 metro areas and was
unchanged in 66 areas. The largest job loss
occurred in New York City (-9,900 jobs,
-7%), followed by Los Angeles-Long Beach-
Glendale, CA (-6,100 jobs, -4%); Las Vegas-
Henderson-North Las Vegas, NV (-5,700
jobs, -7%); Nassau County-Suffolk County,
NY (-5,600 jobs, -7%); and Riverside-San
Bernardino-Ontario, CA (-5,600 jobs, -5%).
The largest percentage loss, -8%, occurred in
Hanford-Corcoran, CA. (-100 jobs); Pueblo,
CO (-300 jobs); Newark, NJ (-3,200 jobs);
and Ithaca, NY (-100 jobs).

Association officials said federal leaders
could help boost demand for construction
by accelerating the permitting process for
many types of federally funded construc-
tion projects. They also urged the Trump
Administration to resolve outstanding trade
disputes to provide greater certainty about
future tarifflevels, which would make it easier
for developers to decide whether to move
forward with stalled projects.

JOLTS defines a job opening as any unfilled
position for which an employer is actively
recruiting. Industry job openings increased
by 90,000 during the month and are up by
15,000 from the same time last year.

“Construction job openings rose mean-
ingfully in November and were up on a
year-over-year basis for the first time since
July,” said ABC Chief Economist Anirban
Basu in the press release. “At the same time,
the industry-wide pace of layoffs plunged
to the lowest level of 2025, matching the
second-lowest rate ever recorded.

“While these dynamics suggest demand
for construction workers accelerated in
November, hiring remains slower than at
any point on record prior to 2020”

Electrical Marketing estimates electrical
contractor employment accounts for 13%
of construction employment, which means
electrical contractors had an estimated
37,290 job openings across the United
States in Nov. 2025.

DDS launches Acadia app for Shopify

Distributor Data Solutions (DDS),
Salt Lake City, UT, the product content
delivery platform for the industrial supply
chain, today announced the launch of the
Acadia App for Shopify, enabling distribu-
tors and manufacturers to power Shopify
storefronts with complete, current and
Al-enhanced product data directly from
DDS’ Acadia platform.

The new app is designed to provide
Shopify users with a seamless way to
maintain accurate and up-to-date prod-
uct content without manual file handling,
spreadsheet cleanup, or reformatting.
The Acadia platform— used by over 450
distributors and 1,700 brands — delivers
manufacturer-approved, continuously
updated product information across mil-
lions of SKUs.

Matt Christensen, president and co-
founder of DDS, said in the press release
that distributors don’t want their teams
buried in spreadsheets just to keep a Shopify
site up and running and that the Acadia App
for Shopify delivers clean, manufacturer-
approved product data at scale and put it
directly into the Shopify ecosystem.

“This lets distributors move faster, list
more products in their e-commerce cata-
log, and compete more effectively online
without adding headcount or complexity,’
he said in the press release.
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Industry Events

January 12-15, 2026

2026 NAED Western Conference

San Diego, CA; National Association of
Electrical Distributors; www.naed.org

January 26-28, 2026

NAW Annual Conference

Washington, DC; National Association of
Wholesaler-Distributors; www.naw.org

February 2-4, 2026
2026 NAED Eastern Conference
Atlanta, GA; www.naed.org

February 8-11, 2026

2026 NEMRA Annual Conference
San Diego, CA; National Electrical
Manufacturers Representatives
Association; www.nemra.org

April 14 - 15, 2026
LEDucation

New York, NY;
www.leducation.org

May 12-14, 2026
NAED Annual Conference

Orlando, FL; www.naed.org

June 13-16, 2026
EASA 2026 Convention

& Solutions Expo
Orlando, FL; www.easa.com

June 15-17, 2026
Women In Industry Forum
Houston, TX; www.naed.org

June 18-21, 2026
NAED 2026 Lake Michigan Club
Grand Geneva, WI, www.naed.org

Aug. 3-5, 2026
NAED Marketing Conference

Indianapolis, IN;
www.naed.org

Oct. 4-7, 2026

NECA Show and Conference
Las Vegas, NV; National

Electrical Contractors Association;
www.necanet.org

Oct. 15-17, 2026
NEMRA Lighting Conference
Dallas, TX; www.nemra.org

Siemens & NVIDIA Announce Partnership at CES
to Develop Al for Industrial Applications

Siemens and NVIDIA announced an
expansion of their existing strategic part-
nership to bring artificial intelligence into
the real world at the Consumer Electron-
ics Show (CES) in Las Vegas this week.
Together, the companies aim to develop
industrial and physical artificial intel-
ligence (AI) solutions that will bring AI-
driven innovation to every industry and
industrial workflow, as well as accelerate
each others’ operations.

To support development, NVIDIA
will provide Al infrastructure, simulation
libraries, models, frameworks and blue-
prints, while Siemens says it will commit
hundreds of industrial AI experts and
leading hardware and software.

“Together, we are building the Indus-
trial AI operating system — redefining
how the physical world is designed, built
and run — to scale artificial intelligence
and create real-world impact,” said Roland
Busch, president and chief executive of-
ficer of Siemens AG, in the press release.
“By combining NVIDIA’s leadership in
accelerated computing and Al platforms
with Siemens’ leading hardware, software,
industrial Al and data, we're empowering
customers to develop products faster with
the most comprehensive digital twins,
adapt production in real time and ac-
celerate technologies from chips to Al
factories”

“Generative artificial intelligence and
accelerated computing have ignited a
new industrial revolution, transforming
digital twins from passive simulations
into the active intelligence of the physical
world,” said Jensen Huang, founder and
chief executive officer of NVIDIA. “Our
partnership with Siemens fuses the world’s
leading industrial software with NVIDIA’s
full-stack artificial intelligence platform
to close the gap between ideas and real-
ity — empowering industries to simulate
complex systems in software, then seam-
lessly automate and operate them in the
physical world”

Siemens and NVIDIA will work to-
gether to build Al-accelerated industrial
solutions across the full lifecycle of prod-
ucts and production, enabling faster inno-
vation, continuous optimization and more
resilient, sustainable manufacturing. The
companies aim to build the world’s first
fully AI-driven, adaptive manufacturing
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sites globally, starting in 2026 with the
Siemens Electronics Factory in Erlangen,
Germany, as the first blueprint.

Using an “Al Brain,” — powered by
software-defined automation and in-
dustrial operations software, combined
with NVIDIA Omniverse libraries and
NVIDIA Al infrastructure, factories can
continuously analyze their digital twins,
test improvements virtually and turn vali-
dated insights into operational changes on
the shopfloor. This results in faster, more
reliable decision-making from design to
deployment — raising productivity while
reducing commissioning time and risk.
The companies aim to scale these capa-
bilities across key verticals and several
customers are already evaluating some of
the capabilities including Foxconn, HD
Hyundai, KION Group and PepsiCo.

With the partnership expansion, Sie-
mens will complete GPU acceleration
across its entire simulation portfolio and
expand support for NVIDIA CUDA-X
libraries and Al physics models, enabling
customers to run larger, more accurate
simulations faster. Building on that
foundation, the companies will advance
toward generative simulation by using
NVIDIA PhysicsNeMo and open models
to provide autonomous digital twins that
deliver real-time engineering design and
autonomous optimization.

By applying industrial Al operating
logic to semiconductors and Al factories,
Siemens and NVIDIA will accelerate the
engines of the revolution. Starting with
semiconductor design and building on
NVIDIA’s extensive use of Siemens’ tools,
Siemens will integrate NVIDIA CUDA-X
libraries, PhysicsNeMo and GPU accel-
eration across its EDA portfolio with a
focus on verification, layout and process
optimization — to target 2-10x speedups
in key workflows.

The partnership will also add AI-
assisted capabilities such as layout guid-
ance, debug support and circuit optimi-
zation to boost engineering productivity
while meeting strict manufacturability
requirements. Together, these capabili-
ties will advance Al-native engines for
design, verification, manufacturability
and digital-twin approaches to shorten
design cycles, improve yield and deliver
more reliable outcomes.
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People Onthe Move

Continued from page 1

Jayme McComas will serve as the com-
pany’s director of HR and Safety. McComas
held key human resources roles within Ama-
zon, with a focus on leadership development,
talent management and safety initiatives. She
joined Service Wire in Sept. 2025.

Charles (Chuck) Oldaker, Jr. will
continue serving as executive VP while tak-
ing on a new role as strategic advisor to the
president. During his career, Oldaker has
worked in public accounting and for the last
23 years has held numerous leadership roles
at Service Wire during his tenure.

Classic Wire & Cable (CWC) (Aventura,
FL): After 47 years of service to the wire and

cable industry, George Merritt will retire
and step down as VP of Sales and Marketing
of CWC, effective Feb. 1. The press release
announcing his retirement says Merritt has
been a cornerstone of CWC'’s leadership since
its founding. His experience includes roles at
Pirelli (now Prysmian), Kaf-Tech (Atkore),
Cerro Wire and Aetna Insulated Wire, where
he served in national and executive sales
leadership positions.

“George has played a foundational role in
shaping Classic into the company it is today;”
said Michael Dorfman, CEO of Classic Wire
& Cable, in the press release. “His influence
can be seen in nearly every part of our busi-
ness, from the customer relationships and

LAX Breaks Ground for $1.8-Billion Terminal Job

Continued from page 1

m/m) and dormitories (-45.9% m/m). Man-
ufacturing activity remains volatile, falling
-50.7% in November. On a year-to-date ba-
sis through November, nonresidential starts
are up +4.7% compared to the first eleven
months of 2024. Commercial and industrial
starts are up +11.6% and institutional starts
are down -2% over the same period.

For the 12 months ending Nov. 2025,
total nonresidential starts were up +4.8%
compared to the 12 months ending
Nov.2024. Commercial starts were up
19.9%, institutional starts declined -1.5%,
and manufacturing starts were down
-13.7% over the same period.

The largest nonresidential building
projects to break ground in November were
the $1.8-billion LAX Terminal 5 renovation
& reconstruction in Los Angeles, CA; the
$800-million Amazon - Southern Site —
Data Center in Olive Township, IN; and the
$797-million New UCSF Benioff Children’s
Hospital Campus in Oakland, CA.

Residential. Residential building starts
rose by +13.3% in November to a season-
ally adjusted annual rate of $368 billion.
Single-family starts increased +3.1%, while
multi-family starts jumped +35.6%. On
a year-to-date basis through November,
residential starts are down -4.9% - with
single-family starts down -12.8% and multi-
family starts up +12.4%.

For the 12 months ending November
2025, total residential starts fell -3.6%.
Single-family starts fell -11.2% compared
to the 12 months ending Nov. 2024, and
multi-family starts increased +12.4% over
the same period.
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The largest multi-family structures to
break ground in November included the
$228-million Marine Drive Apartments/
Parking - Phase 1 in Buffalo, NY; and
the $224-million Namdar Mixed-Use
Residential-Swimming Pool-Parking Phase
2 in Miami, FL.

Nonbuilding. Nonbuilding construc-
tion starts declined -43.7% in November
to a seasonally adjusted annual rate of
$362 billion. Miscellaneous nonbuilding
(-70.4% m/m) drove the declines, along
with utilities (-61.4% m/m) and Highway
and bridges (-4.9%). Environmental public
works starts rose by +6.8% over the month.
On a year-to-date basis through November,
nonbuilding starts were up +17.5%, along-
side gains in miscellaneous nonbuilding
(+42.6% m/m), utilities (+49.5%), highways
and bridges (+1.7%) while environmental
public works declined 1.4%.

For the 12 months ending November
2025, total nonbuilding starts were up
+18%. Environmental public works im-
proved by +2% compared to the 12 months
ending November 2024. Highway and
bridge starts were up +2.1%, miscellaneous
nonbuilding starts were up +40.6% and
utility/gas starts increased +47.8% over the
same period.

Thelargest nonbuilding projects to break
ground in November included the $1.7-bil-
lion Entergy Meta Substations — 500kv
Line (Sarepta to Mt. Olive) in Rayville,
LA; the $922-million Easley Renewable
Energy Solar Array 400MW/650MW BESS
in Dester Center, CA; and the $900-mil-
lion the New Castle Bluff Energy Center
Natural Gas Power Plant in St Louis, MO.

internal work culture. His retirement will be
felt not only across our organization but also
throughout the industry where he has earned
the respect of so many. We wish him nothing
but the best in this next chapter”

To support the company’s continued
momentum and ensure a smooth transition,
Matthew Merritt will be promoted to VB,
where he will lead the company’s sales and
marketing strategy, execution and manage-
ment across the business. He has been part
of the CWC team since 2019.

Other executive promotions include
Michael Schulte’s new role as regional
VP - West, and Blaine Ballard’s expanded
role as regional manager — Central Northeast.
He will take on expanded responsibility for
managing the metro New York/New Jersey,
eastern Pennsylvania, Delaware, Maryland
and northern Virginia markets.

Ameresco (ABM) (New York): This pro-
vider of facility, engineering and infrastruc-
ture solutions promoted Melanie Kirkwood
Ruiz to executive VP and CIO and Tom
Gallo to executive VP and chief strategy of-
ficer. Both leaders will continue to report to
Scott Salmirs, president and CEO.

With 20 years of experience spanning
technology, commercial real estate, manu-
facturing, healthcare and aviation, Kirkwood
Ruiz joined ABM in 2020 from Cushman &
Wakefield, where she led technology strategy
for the Americas. She holds an MBA from
Northwestern University’s Kellogg School of
Management and both a master’s and bach-
elor’s degree in engineering from Cornell
University.

Gallo brings more than two decades of
cross-functional experience to his role. He
holds an MBA from Cornell University and
aBA in economics from Villanova University.

Illuminating Engineering Society (IES):
(New York): Megan Carroll was appointed as
director of marketing and business develop-
ment. Carroll joined the IES team on Jan. 5.

In her new role, Carroll will lead IES
marketing strategy, brand development and
business growth initiatives. She will be re-
sponsible for advancing IES’ visibility within
the lighting industry, driving manufacturer
engagement and developing strategic part-
nerships that support IES’ mission to advance
the art and science of quality lighting.

Carroll brings more than 30 years of light-
ing industry experience to IES. Most recently,
she served as regional sales and marketing

Continued on page 6
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Continued from page 5

manager for Lighting Services Inc. from 2022
t0 2025. Previously, she held specification and
sales leadership positions at Illuminations,
Inc. and Acuity Brands, where she served as
senior specification sales manager. Earlier in
her career, Carroll was director of Sales, East
Coast, North America for Xicato, where she
built relationships with designers, engineers
and industry stakeholders across the region.

Crum Electric Supply (Casper, WY):
David Crum, chairman and CEO of Crum
Electric Supply announced two promotions
within the company. Kevin Carlson has
been named VP - Sales and Logan Hewitt
will take on VP- Construction & Industrial,
effective April 1.

Carlson has built a career in sales, joining
the company in 2012. Helearned the electri-
cal business as an outside salesperson. From
there, he was promoted to branch manager
of the Casper, WY, location. With his lead-
ership, he developed a strong team that has
thrived in the market under his helm.

Hewitt entered the electrical trade early
in his career, earning his journeyman’s li-
cense and then owning an electrical con-
tractor business in the Casper market. He
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joined Crum in 2019 in the projects depart-
ment, specifying, quoting and managing
construction and industrial opportunities.
From there, he became director of the team,
handling projects across Crum’s Wyoming
locations and beyond. Both Carlson and
Hewitt will operate out of Casper, WY.

Sonepar (Charleston, SC): Scott Jansen
has been appointed president West Region,
effective Jan. 1. His predecessor, Dana Mou-
ritzen, will assume leadership of the East
Region while continuing his concurrent role
as COO for Sonepar USA.

Jansen has served as president of QED,
a Sonepar company, since 2021. In his three
decades with the company, he has played a
pivotal role in driving growth and transfor-
mation. He was instrumental in the sale of
QED to Sonepar in 2015 and the integration
of Independent Electric Supply (IES)

Arizona locations into QED in 2023.
Jansen most recently spearheaded the ex-
pansion of QED’s logistics network with
central distribution centers near Denver,
CO, and Phoenix, AZ.

Jansen will continue to lead QED while
the organization conducts an internal and
external search for his successor. Mourit-

Yanow Inc., Brockton, MA, promoted
Eric DeMaio to partner. In this new role, he
will take on expanded leadership responsi-
bilities, guiding the company’s strategic di-
rection, positioning and growth. DeMaio has
been with Yanow for 13 years and will con-
tinue his current position as sales manager.

“He does whatever it takes, without hesita-
tion,” said Randy Pinkofsky, president, in the
press release. “When Eric and I first met 13
years ago, our initial conversation centered
on his long-term goals. He was clear about
his aims. Keep in mind, I'm talking with a
24-year-old. We both thought his career path
could lead him to someday become a princi-
pal. Eric has many admirable qualities, but I
especially value his sense of personal respon-
sibility (plus, his charisma is a bonus). Rarely
have I met a young man who truly embodies
an ‘old soul’ T am confident he will approach
this new chapter with the same qualities that
made him a key asset to our firm?”

Yanow serves the electrical and energy
construction markets in the six New England
states and upstate New York since 1948.

Tim Klinger has been promoted to
COO and Bert Davey will assume the role

of executive VP of JL Carr Enterprises,
the parent company of JD Martin (JDM),
Houston, TX.

In his expanded role, Klinger will work
with the JDM operating companies to
support their local growth opportunities
through the integration of the JDM operat-
ing, proprietary sales intelligence, marketing
and people development systems.

JD Martin said in the press release
that the appointment reflects the com-
pany’s ongoing commitment to intentional
growth, operational excellence and building
long-term relationships with our industry
partners.

As the electrification movement evolves,
JD Martin said it’s positioned to respond
to new market growth opportunities. JD
Martin President and CEO Greg Baker said
in the press release, “As JD Martin contin-
ues to grow and evolve, it’s critical that we
align our leadership with the opportunities
ahead. Tim and Bert bring the experience,
discipline and vision needed to support
our operating companies, strengthen our
partnerships, and execute on our long-term
growth strategy””

6 Copying or reprinting all or parts of this newsletter without specific permission violates Federal law!

zen, who led the West Region since 2021,
will succeed former East Region President
Alan Rosenfeld, who is retiring at the end
of this year.

M. K. Morse Co. (Canton, OH): Ivan
Robles was hired as sales manage for
Mexico. He’s an industrial engineer with
more than 12 years of experience in
technical sales, commercial support and
team coordination in the metalworking
industry, Robles will lead the company’s
plans to grow market share and customer
relationships in Mexico.

With industry experience at companies
including distributor MSC Industrial Sup-
ply and tool manufacturer Lyndex-Nikken,
the press release says Robles™ technical
knowledge and strategic sales and service
approach make him a valued addition to
the Morse global sales team.
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