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New Mexico Outpaces All Other States with 
+12.5% Increase in Estimated Sales Potential 

Although total U.S. sales through electri-
cal distributors didn’t grow much in recent 
months, registering a +0.4% gain to $151.2 
billion, according to Electrical Marketing sales 
estimates, plenty of states and select Metro-
politan Statistical Areas (MSAs) outpaced 
this rather pedestrian increase (See MSA 
sales potential on pages 2-3 and state-level 
sales potential on page 5). Electrical contrac-
tor sales increased a sluggish +0.91% to $87 
billion, while industrial sales declined -0.8% 
to $33.9 billion. This level of growth is well 
under the industry’s historical annual growth 
range of +4% to +8%.

On the state level, New Mexico was the 
clear leader, with a +12.5% increase year-
over-year (YOY) to $888.5 million in total es-
timated sales potential that was based largely 
on a corresponding +12.5% increase of $79.2 
billion in electrical contractor sales potential.

West Virginia (+6.4%); Idaho (+5.8%); 
Alaska (+4.9%); Virginia (+4.6%); District 

of Columbia (+4.5%); and Kentucky (+4.1%) 
also registered solid gains on a percentage 
basis, while Texas (+$301.2 million); Ohio 
($202.3 million); and North Carolina ($128.9 
million) were the leaders on an estimated 
sales increase basis and were the only states 
gaining more than $100 million in estimated 
sales potential, according to EM data.

The Boise City, ID, MSA, led all MSAs 
with a +7.6% gain to $622.3 million in 
estimated sales potential, followed by the 
Washington-Arlington-Alexandria, DC, 
MSA, with a +7.2% increase to roughly $2.5 
billion; the Cincinnati, OH, MSA, with a 
+5.9% increase to $1.2 billion; the Columbia, 
SC, MSA with its +5.9% increase to $361.9 
million; the Jackson, MS, MSA, with its 
+5.8% increase to $280.9 million; Oklahoma 
City, OK, MSA with a +5.5% increase to 
$601.4 million; and the Akron, OH, MSA, 
with a +5.1% increase  to $348.9 million.

2026 Construction Pipeline Loaded with 
Hospital, K-12 School and University Projects

Data centers will dominate the construc-
tion market again in 2026, but don’t sleep on 
the medical and educational markets next 
year. Judging from the number of projects in 
these markets valued at more than $100 mil-
lion now in the construction pipeline, they 
should offer solid growth prospects in 2026.

Hospitals. AIA’s Consensus Construc-
tion Forecast anticipates +4.3% growth in 
its Health segment, dead even with its an-
ticipated growth in 2025. EM found at least 
27 hospital projects valued at $200 million or 
more in the pipeline.

Over the past two years, the largest hospi-
tal projects making news included the $3-bil-
lion Cooper University Health Care hospital 
expansion in Camden, NJ, that entered the 
planning stage in Feb. 2025; the $1.5-billion 
Lyndon B. Johnson Hospital replacement 
in Houston, TX, that began construction in 
May 2024; and the $1-billion Intermountain 
Health St. Vincent Regional Hospital, in Bill-

ings, MT, that announced plans in Nov. 2024
Schools & universities. AIA’s Consensus 

Construction Forecast anticipates +3.2% 
growth in its Health segment, down from 
2025’s +5% growth. While facility construc-
tion projects at K-12 schools and universities 
often aren’t as large as the mega-projects in 
other areas of the nonresidential construc-
tion market,  EM found 26 projects with at 
least $100 million in total contract value in 
the pipelines.

The largest were the $842-million Uni-
versity of California-San Francisco academic 
building underway in San Francisco, CA; the 
$493-million Revere High School project 
in Revere, MA, now in the planning stage; 
a $465-million dormitory planned for the 
University of California in Berkeley, CA; and 
the $420-million Phillip A. Levy Engineer-
ing Center underway at the University of 
Wisconsin in Madison, WI.

 — Jim Lucy

— Jim Lucy
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Learning more about data centers
Channel Marketing Group, Raleigh, NC,  

and DISC Corp., Houston, TX, have pub-
lished a study for distributors on how they 
can service data center construction.

Data centers are big business for the elec-
trical construction industry. Some estimates 
say electrical products and systems account 
for 40% or more of the total construction 
spend in data centers.

To help distributors of electrical and 
HVAC products service data center con-
struction, Channel Marketing Group, DISC 
Corp. and Kevin Coleman have published 
a research report, “Data Centers Lead the 
Way,” that’s available for only $199. David 
Gordon, president of Channel Marketing, 
also published an article on the study at www.
electricaltrends.com.

Coleman writes in the study, “From 
March 2024 through the third quarter of 
2025, data center investments accounted for 
over 70% of the increase in private nonresi-
dential construction spending.

“The numbers are staggering. At the 
current pace, 2025 data center construction 
starts will hit $46 billion — a 55% year-over-
year growth rate. And this isn't a temporary 
spike. McKinsey estimates that by 2030, data 
centers will require $6.7 trillion of investment 
worldwide to keep pace with demand.”

Order a copy at www.electricaltrends.
com/2025/11/10/data-centers-lead-the-way.

New lighting show to debut March 2027
Messe Frankfurt Inc., the International 

Association of Lighting Designers (IALD) 
and the Illuminating Engineering Society 



Copying or reprinting all or parts of this newsletter without specific permission violates Federal law! 2 November 21, 2025 • Electrical Marketing

100 Largest Metros in Estimated Electrical Distributor Sales Potential 

Rank Metropolitan Statistical Area (MSA)

2025  
Total  

Estimate 

Total  
Sales  

Estimate  
# Change 

Total  
Sales  

Estimate  
% Change 

 Electrical 
Contractor  

Sales  
Estimate

2025 Estimated  
Electrical  

Contractor   
Employment 

2025  
Industrial 

Sales  
Estimate

2025  
Industrial 

Employment 

1 New York-Newark-Jersey City, NY-NJ-PA  5,999.9  (188.6)  (3.0) 3917.8  397,300 882.1  332,867 

2 Los Angeles-Long Beach-Anaheim, CA  4,746.5  (110.9)  (2.3) 2560.5  258,700 1197.2  451,767 

3 Dallas-Fort Worth-Arlington, TX  4,397.7  67.8  1.6 2688.5  257,233 822.9  310,533 

4 Chicago-Naperville-Elgin, IL  3,835.9  61.0  1.6 1980.9  188,667 1077.2  406,500 

5 Houston-The Woodlands-Sugar Land, TX  3,812.3  49.9  1.3 2414.1  231,833 635.2  239,700 

6 Phoenix-Mesa-Scottsdale, AZ  2,812.3  13.7  0.5 1854.3  180,000 392.0  147,933 

7 Washington-Arlington-Alexandria, DC  2,505.9  168.1  7.2 1852.9  167,800 151.2  57,067 

8 Atlanta-Sandy Springs-Roswell, GA  2,489.2  (64.0)  (2.5) 1511.5  152,600 480.1  181,167 

9 Miami-Fort Lauderdale-West Palm Beach, FL  2,434.7  50.4  2.1 1677.4  159,867 270.7  102,167 

10 Philadelphia-Camden-Wilmington, PA-NJ-DE-MD  2,191.0  (32.0)  (1.4) 1276.7  127,167 476.4  179,767 

11 Boston-Cambridge-Newton, MA  2,165.6  (12.8)  (0.6) 1294.1  126,367 434.8  164,067 

12 Detroit-Warren-Dearborn, MI  2,040.5  44.8  2.2 972.5  91,467 660.6  249,267 

13 San Francisco-Oakland-Hayward, CA  2,006.4  (16.2)  (0.8) 1236.1  121,967 345.6  130,433 

14 Minneapolis-St. Paul-Bloomington, MN  1,932.9  23.0  1.2 1012.5  97,067 540.2  203,833 

15 Riverside-San Bernardino-Ontario, CA  1,746.4  (83.2)  (4.5) 1144.2  118,233 244.8  92,367 

16 Denver-Aurora-Lakewood, CO  1,686.7  (16.6)  (1.0) 1171.2  115,667 178.0  67,167 

17 San Diego-Carlsbad, CA  1,536.0  (6.8)  (0.4) 928.8  91,233 290.3  109,533 

18 Tampa-St. Petersburg-Clearwater, FL  1,505.0  38.4  2.6 1003.9  95,033 202.8  76,533 

19 Portland-Vancouver-Hillsboro, OR  1,449.9  (29.0)  (2.0) 832.2  83,533 311.2  117,433 

20 Charlotte-Concord-Gastonia, NC  1,447.7  41.8  3.0 868.8  81,567 283.8  107,100 

21 St. Louis, MO  1,444.1  17.5  1.2 841.1  80,767 307.8  116,133 

22 Orlando-Kissimmee-Sanford, FL  1,422.3  35.4  2.6 996.4  94,533 140.2  52,900 

23 Austin-Round Rock, TX  1,392.1  (2.1)  (0.2) 916.2  89,633 194.0  73,200 

24 Oakland-Hayward-Berkeley, CA  1,276.7  (35.4)  (2.7) 746.9  75,700 255.7  96,500 

25 Baltimore-Columbia-Towson, MD  1,238.4  (4.3)  (0.3) 836.0  81,967 152.7  57,633 

26 Seattle-Bellevue-Everett, WA  1,219.4  (47.4)  (3.7) 725.4  74,533 248.2  93,667 

27 Indianapolis-Carmel-Anderson, IN  1,209.8  9.0  0.7 711.0  68,733 260.6  98,333 

28 Cincinnati, OH  1,171.6  65.7  5.9 615.1  54,933 327.6  123,633 

29 Kansas City, MO  1,153.7  38.0  3.4 686.1  64,033 239.6  90,433 

30 San Antonio-New Braunfels, TX  1,125.1  24.3  2.2 733.9  69,767 167.7  63,300 

31 Nashville-Davidson-Murfreesboro-Franklin, TN  1,117.8  (22.2)  (1.9) 659.2  66,100 234.4  88,467 

32 San Jose-Sunnyvale-Santa Clara, CA  1,111.2  4.7  0.4 554.4  53,767 324.5  122,467 

33 Sacramento-Roseville-Arden-Arcade, CA  1,109.7  (33.3)  (2.9) 780.3  78,800 105.8  39,933 

34 Las Vegas-Henderson-Paradise, NV  1,084.6  (32.0)  (2.9) 787.2  79,367 80.6  30,433 

35 Pittsburgh, PA  1,070.3  (4.7)  (0.4) 622.3  61,133 229.6  86,633 

36 Salt Lake City, UT  1,018.8  23.9  2.4 647.2  61,333 169.2  63,833 

37 Columbus, OH  1,008.7  22.2  2.2 604.9  57,333 204.7  77,233 

38 Cleveland, OH 997 16.0 1.6 459.5  44,867 338.14  127,600 

39 Milwaukee-Waukesha-West Allis, WI  874.0  0.9  0.1 401.1  39,100 294.6  111,167 

40 Jacksonville, FL  822.6  22.2  2.8 561.2  53,067 95.6  36,067 

41 Raleigh, NC  822.1  17.9  2.2 566.0  53,867 90.9  34,300 

42 Louisville/Jefferson County, KY-IN  795.1  27.7  3.6 409.6  37,833 227.8  85,967 

43 Lebanon, PA  769.3  (23.5)  (3.0) 590.2  59,467 26.2  9,900 

44 Virginia Beach-Norfolk-Newport News, VA  734.2  (3.0)  (0.4) 431.8  42,400 147.9  55,800 

45 Baton Rouge, LA  716.6  (55.5)  (7.2) 490.5  52,233 83.8  31,633 

46 Richmond, VA  681.3  16.6  2.5 460.2  43,633 86.7  32,733 

47 Boise City, ID  622.3  43.9  7.6 415.4  37,133 84.8  32,000 

48 Oklahoma City, OK  601.4  31.6  5.5 385.4  35,167 95.0  35,833 

49 Cape Coral-Fort Myers, FL  585.1  7.3  1.3 445.8  42,967 22.0  8,300 

50 Omaha-Council Bluffs, NE  562.1  5.5  1.0 354.0  34,133 91.3  34,467 
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100 Largest Metros in Estimated Electrical Distributor Sales Potential 

Rank Metropolitan Statistical Area (MSA)

2025  
Total  

Estimate 

Total  
Sales  

Estimate  
# Change 

Total  
Sales  

Estimate  
% Change 

Electrical 
Contractor  

Sales  
Estimate

2025 Estimated  
Electrical  

Contractor   
Employment 

2025  
Industrial 

Sales  
Estimate

2025  
Industrial 

Employment 

52 Birmingham-Hoover, AL  531.1  (4.3)  (0.8) 317.8  31,367 108.5  40,933 

53 Greenville-Anderson-Mauldin, SC  528.4  22.2  4.4 261.5  23,800 163.0  61,500 

54 Tulsa, OK  527.3  (3.4)  (0.6) 280.3  27,633 144.6  54,567 

55 Hartford-West Hartford-East Hartford, CT  501.8  (5.1)  (1.0) 241.7  23,600 157.1  59,267 

56 North Port-Sarasota-Bradenton, FL  499.0  23.5  4.9 350.2  32,367 48.9  18,467 

57 Rochester, NY  495.1  11.5  2.4 261.8  24,667 133.1  50,233 

58 Provo-Orem, UT  470.0  (16.2)  (3.3) 310.6  31,600 65.8  24,833 

59 Buffalo-Cheektowaga-Niagara Falls, NY  466.6  (3.8)  (0.8) 230.4  22,800 140.2  52,900 

60 Memphis, TN-MS-AR  466.5  5.5  1.2 264.6  25,400 105.3  39,733 

61 Providence-Warwick, RI  455.7  (9.4)  (2.0) 364.6  35,600 — —

62 Charleston-North Charleston, SC  442.9  18.8  4.4 260.8  24,000 92.2  34,800 

63 Knoxville, TN  442.7  2.1  0.5 233.5  22,633 120.0  45,267 

64 New Orleans-Metairie, LA  441.7  4.7  1.1 283.0  27,267 69.3  26,133 

65 Des Moines-West Des Moines, IA  439.6  13.7  3.2 288.4  27,100 58.9  22,233 

66 Philadelphia, PA  433.0  (6.8)  (1.6) 262.2  26,133 84.4  31,867 

67 Fresno, CA  428.2  (3.8)  (0.9) 261.1  25,800 82.1  30,967 

68 Albuquerque, NM  426.8  12.8  3.1 295.6  27,867 44.8  16,900 

69 Camden, NJ  425.5  (9.8)  (2.3) 232.5  23,467 108.4  40,900 

70 Greensboro-High Point, NC  419.6  11.1  2.7 208.6  19,500 125.3  47,267 

71 Urban Honolulu, HI  414.8  19.2  4.9 306.9  28,467 25.8  9,733 

72 Ogden-Clearfield, UT  413.0  11.9  3.0 240.7  22,567 90.2  34,033 

73 Wichita, KS  409.0  0.4  0.1 187.7  18,300 139.7  52,700 

74 Reno, NV  401.4  (12.4)  (3.0) 242.0  24,600 80.6  30,433 

75 Madison, WI  395.8  (2.1)  (0.5) 215.1  21,167 98.7  37,233 

76 Lancaster, PA  390.5  3.8  1.0 213.0  20,500 98.1  37,000 

77 Albany-Schenectady-Troy, NY  380.8  3.4  0.9 230.8  22,267 72.5  27,367 

78 Beaumont-Port Arthur, TX  374.5  11.1  3.1 240.3  22,600 58.5  22,067 

79 Columbia, SC  361.9  20.1  5.9 203.1  18,267 85.4  32,233 

80 Tucson, AZ  355.8  (6.8)  (1.9) 207.9  20,833 74.1  27,967 

81 Elgin, IL  354.7  4.3  1.2 175.1  16,767 105.8  39,933 

82 Toledo, OH  354.4  16.2  4.8 170.3  15,367 116.7  44,033 

83 Akron, OH  348.9  17.1  5.1 180.2  16,267 99.3  37,467 

84 Little Rock-North Little Rock-Conway, AR  344.8  (4.7)  (1.3) 219.8  21,833 57.5  21,700 

85 Palm Bay-Melbourne-Titusville, FL  337.8  (3.8)  (1.1) 175.8  17,467 96.5  36,400 

86 Corpus Christi, TX  335.8  9.0  2.7 244.8  23,200 24.5  9,233 

87 Fayetteville-Springdale-Rogers, AR  333.4  8.5  2.6 192.9  18,167 75.9  28,633 

88 Chattanooga, TN-GA  325.5  2.1  0.7 151.2  14,600 107.1  40,433 

89 Oxnard-Thousand Oaks-Ventura, CA  320.5  (3.0)  (0.9) 183.3  18,133 70.8  26,700 

90 Allentown-Bethlehem-Easton, PA  316.8  0.9  0.3 143.7  13,967 110.0  41,500 

91 Lexington-Fayette, KY  312.0  11.1  3.7 165.6  15,300 85.2  32,167 

92 Fort Wayne, IN  296.6  (5.5)  (1.8) 136.2  13,733 101.1  38,133 

93 Wilmington, DE-MD-NJ, DE  296.4  8.1  2.8 191.8  18,100 44.7  16,867 

94 Naples-Immokalee-Marco Island, FL  296.0  4.3  1.5 221.2  21,267 15.9  6,000 

95 Greeley, CO  295.5  (12.8)  (4.2) 199.0  20,433 37.7  14,233 

96 Winston-Salem, NC  291.5  6.4  2.2 144.4  13,600 86.7  32,700 

97 Portland-South Portland, ME  286.7  (4.3)  (1.5) 157.0  15,333 70.7  26,667 

98 Lakeland-Winter Haven, FL  281.5  3.4  1.2 172.7  16,600 53.4  20,133 

99 Jackson, MS  280.9  15.4  5.8 155.7  14,000 69.2  26,100 

100 Santa Rosa, CA  275.5  (9.0)  (3.2) 163.5  16,667 56.6  21,367 

Notes: Sales estimates developed using construction employment data from the U.S. Bureau of Labor Statistics and sales-per-employee multiplers from Electrical Wholesal-
ing's Market Planning guide of  $78,775 per electrical contractor employee and $2,650 per industrial employee.  Electrical contractor employment estimated at 13% of 
construction employment, its national average over the past 20 years. These two customer groups account for 75% of estimated electrical distributor sales. EW adds in 25% 
to its total market estimate to account for all other business.  Sales estimates from more than 300 MSAs are available for download at www.electricalmarketing.com.
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Industry Events
January 12-15, 2026
2026 NAED Western Conference
San Diego, CA; National Association of 
Electrical Distributors; www.naed.org

January 26-28, 2026
NAW Annual Conference
Washington, DC; National Association of 
Wholesaler-Distributors; www.naw.org

February 2-4, 2026
2026 NAED Eastern Conference
Atlanta, GA; www.naed.org

February 8-11, 2026
2026 NEMRA Annual Conference
San Diego, CA; National Electrical 
Manufacturers Representatives 
Association; www.nemra.org

April 14 – 15, 2026
LEDucation
New York, NY;  
www.leducation.org

May 12-14, 2026
NAED Annual Conference
Orlando, FL; www.naed.org

June 13-16, 2026
EASA 2026 Convention 
& Solutions Expo
Orlando, FL; www.easa.com

June 15-17, 2026
Women In Industry Forum
Houston, TX; www.naed.org

June 18-21, 2026
NAED 2026 Lake Michigan Club
Grand Geneva, WI; www.naed.org

Aug. 3-5, 2026
NAED Marketing Conference
Indianapolis, IN; 
www.naed.org

Oct.  4-7, 2026
NECA Show and Conference
Las Vegas, NV; National  
Electrical Contractors Association;  
www.necanet.org

Oct. 15-17, 2026
NEMRA Lighting Conference
Dallas, TX; www.nemra.org

Around the Industry
Continued from page 1

Schneider Electric unveiled plans to 
establish its new North American head-
quarters at Winthrop Center in Boston’s 
financial district.

By relocating within the city to Win-
throp Center, a mixed-use office and 
residential tower, Schneider Electric 
will more than double its office space 
from its current location at One Boston 
Place. The company will occupy approxi-
mately 75,000 sq ft across multiple floors, 
continuing its Boston-area presence 
established in 2014. Schneider Electric 
plans to begin occupying the space start-
ing mid-2026. The building itself also 
features modern amenities that support 
employee well-being, including eight din-
ing options, a fitness center, fitness studio 

classes, golf simulator and more.
 Winthrop Center will be Schneider 

Electric’s first U.S.-based Impact Building — 
what it calls a “next-generation” workplace 
powered by integrated digital systems that 
optimize energy efficiency, occupant comfort 
and operational performance. This milestone 
follows the debut of the company’s inaugural 
Impact Building, The NEST, in Dubai, UAE. 
Schneider Electric is leveraging its commer-
cial real estate through the Impact Buildings 
Program to showcase EcoStruxure building 
software and services in action.

“This marks more than a change of ad-
dress — it’s a milestone for Schneider Electric 
in the U.S. and a strong commitment to our 
people and the region,” said Aamir Paul, 
president, North America Operations. 

Schneider Electric to Move North American 
Headquarters to Downtown Boston

(IES) announced the launch of Light + 
Intelligent Building North America, a new 
trade show and conference uniting architec-
tural lighting, connected controls, software 
and building systems integration.

Debuting March 15–18, 2027 at the 
Las Vegas Convention Center, the event is 
designed first and foremost for the lighting 
industry — architects, engineers, lighting 
designers, agents and specifiers — and 
expands the conversation to the broader 
building-technology ecosystem, including 
system integrators, facility operators, IT/
OT teams, owners/developers and utilities 
seeking high-performance, secure and low-
carbon outcomes.

“North America is ready for a single 
destination where the lighting commu-
nity and the building-automation ecosys-
tem meet,” said Latoya Gooding, senior 
show manager, in the press release. “This 
launch delivers a product-to-practice ex-
perience — seeing luminaires, controls, 
software and services working together 
— so attendees can specify, integrate 
and operate smarter, safer, lower-carbon 
buildings.”

 Relationship to LightFair. For de-
cades, LightFair helped shape the North 
American lighting conversation. The press 
release said building on that legacy — and 
the lessons of recent cycles — Light + Intel-
ligent Building North America brings the 
best of LightFair’s core assets into a new, 

platform focused on systems integration, se-
cure controls, commissioning, analytics and 
real-world performance. The press release 
said, “This launch is not a rebrand. It's a next-
generation show that carries forward what 
worked — design excellence, CEU-eligible 
education, specifier engagement and a strong 
agent/distributor network — while expanding 
into interoperability, lighting and controls and 
building-level outcomes.

“Importantly, the same partners that co-
owned LightFair will co-own this new event, 
ensuring continuity of standards, community 
and stewardship for the lighting industry while 
delivering a future-ready experience where 
luminaires, sensors, controls, software and 
building systems perform together.”

“This launch advances the IES mission to 
improve the lighted environment by bringing 
standards, research and education together 
with live, systems-level demonstrations,” said 
Colleen Harper, CEO and executive director, 
Illuminating Engineering Society (IES), in the 
press release. “From controls narratives and 
code compliance to measurable outcomes in 
comfort, safety and energy, attendees will find 
CEU-eligible content and practical tools they 
can apply on day one.”

“Great lighting design is at the heart of great 
architecture — and it’s most powerful when it 
connects with every element of the building,” 
added Christopher Knowlton, CEO, Inter-
national Association of Lighting Designers 
(IALD). “Lighting design no longer exists in 

Continued on page 6
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State-Level Estimated Electrical Distributor Sales Potential 

State
2025 Total  
Estimate 

Total Sales  
Estimate  
# Change 

Total Sales  
Estimate  

% Change 

2025  
Electrical  

Contractor  
Sales Estimate

2025 Estimated 
Electrical  

Contractor  
Employment 

2025  
Industrial  

Sales  
Estimate

2025   
Industrial  

Employment 

UNITED STATES  151,183.0  664.4  0.4  87,036.13  1,104,870 33910.3  12,796,333 
DISTRICT OF COLUMBIA  199.0  8.5  4.5 156.0  14,567 3.2  1,200 
ALASKA  339.7  15.8  4.9 225.0  20,733 48.2  18,200 
ALABAMA  2,350.1  26.0  1.1 1124.8  107,800 765.1  288,700 
ARKANSAS  1,377.8  (29.0)  (2.1) 672.1  67,900 437.0  164,900 
ARIZONA  3,541.7  24.7  0.7 2317.1  224,333 509.2  192,167 
CALIFORNIA  15,827.3  (182.6)  (1.1) 9335.5  925,867 3231.9  1,219,600 
COLORADO  2,931.8  (18.8)  (0.6) 1947.8  191,667 397.4  149,967 
CONNECTICUT  1,362.2  (1.7)  (0.1) 673.2  65,867 407.5  153,767 
DELAWARE  409.4  6.4  1.6 256.4  24,533 71.1  26,833 
FLORIDA  9,851.8  55.0  0.6 6743.2  654,167 1142.2  431,033 
GEORGIA  4,346.7  (32.4)  (0.7) 2338.0  230,833 1136.0  428,667 
HAWAII  568.1  18.8  3.4 420.6  39,600 34.8  13,133 
IOWA  1,961.8  62.3  3.3 975.3  90,367 576.1  217,400 
IDAHO  1,271.0  70.0  5.8 816.2  74,233 203.7  76,867 
ILLINOIS  5,176.3  57.2  1.1 2601.5  249,567 1524.1  575,133 
INDIANA  3,956.5  (16.6)  (0.4) 1776.4  174,767 1387.5  523,567 
KANSAS  1,524.4  (3.8)  (0.3) 753.4  73,867 464.8  175,400 
KENTUCKY  2,170.0  84.5  4.1 1052.4  96,167 684.3  258,233 
LOUISIANA  2,225.8  (55.0)  (2.4) 1407.4  141,733 380.1  143,433 
MASSACHUSETTS  3,012.3  (13.7)  (0.5) 1794.5  176,300 611.2  230,633 
MARYLAND  2,478.6  (29.4)  (1.2) 1689.4  167,267 291.6  110,033 
MAINE  640.6  (5.1)  (0.8) 372.8  36,800 138.7  52,333 
MICHIGAN  4,784.7  122.5  2.6 2223.3  207,533 1585.8  598,433 
MINNESOTA  3,078.0  65.7  2.2 1604.0  151,500 860.7  324,800 
MISSOURI  2,942.9  73.8  2.6 1603.0  150,767 752.0  283,767 
MISSISSIPPI  1,142.2  26.9  2.4 538.7  50,500 372.6  140,600 
MONTANA  587.4  3.8  0.7 412.4  39,967 54.2  20,467 
NORTH CAROLINA  5,182.0  128.9  2.6 2907.7  273,867 1216.7  459,133 
NORTH DAKOTA  528.2  5.1  1.0 346.8  33,467 75.1  28,333 
NEBRASKA  1,209.4  23.5  2.0 690.6  65,600 271.0  102,267 
NEW HAMPSHIRE  657.9  1.7  0.3 343.4  33,400 180.1  67,967 
NEW JERSEY  2,910.0  (106.2)  (3.5) 1647.1  169,133 684.1  258,167 
NEW MEXICO  888.5  99.0  12.5 634.2  54,200 78.2  29,500 
NEVADA  1,601.8  (54.2)  (3.3) 1105.0  112,133 179.8  67,833 
NEW YORK  6,433.0  (112.6)  (1.7) 4040.7  403,367 1093.2  412,533 
OHIO  5,786.9  202.3  3.6 2816.2  259,200 1832.5  691,500 
OKLAHOMA  1,601.4  25.2  1.6 907.3  86,633 376.7  142,133 
OREGON  2,146.0  (14.1)  (0.7) 1215.2  119,767 481.5  181,700 
PENNSYLVANIA  5,343.1  6.8  0.1 2773.5  270,300 1501.2  566,500 
RHODE ISLAND  433.1  3.8  0.9 240.3  23,167 106.9  40,333 
SOUTH CAROLINA  2,480.0  80.6  3.4 1283.2  119,000 701.5  264,733 
SOUTH DAKOTA  585.5  15.8  2.8 348.2  32,767 117.1  44,200 
TENNESSEE  3,367.6  (30.7)  (0.9) 1729.7  171,300 956.6  360,967 
TEXAS  14,529.9  301.2  2.1 9035.1  858,733 2582.8  974,633 
UTAH  2,369.4  48.2  2.1 1489.0  141,633 410.8  155,000 
VIRGINIA  3,816.3  166.4  4.6 2405.2  221,867 636.4  240,167 
VERMONT  306.0  (5.1)  (1.6) 171.4  17,133 71.3  26,900 
WASHINGTON  3,745.5  (119.5)  (3.1) 2255.0  229,533 733.8  276,900 
WISCONSIN  3,513.3  51.2  1.5 1562.7  148,600 1238.1  467,200 
WEST VIRGINIA  634.9  38.0  6.4 386.1  34,733 120.8  45,567 
WYOMING  355.2  (1.3)  (0.4) 256.4  25,133 28.4  10,700 
Notes: Sales estimates developed using construction employment data from the U.S. Bureau of Labor Statistics and sales-per-employee multiplers from 
Electrical Wholesaling's Market Planning guide of  $78,775 per electrical contractor employee and $2,650 per industrial employee.  Electrical contractor 
employment estimated at 13% of construction employment, its national average over the past 20 years. These two customer groups account for 75% of 
estimated electrical distributor sales. EW adds in 25% to its total market estimate to account for all other business.  State-level sales estimates  are available 
for download at www.electricalmarketing.com.
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People
Codale/Sonepar (Salt Lake City, UT): 

Kent Chadwick is president of Codale, 
effective immediately. He has four decades 
of experience in the industry and most 
recently held the position of senior VP-
Customer Experience at Codale.

Chadwick began his career at Codale as 
a delivery driver in 1985. Over the years, 
he has held various roles including counter 
sales, inside sales, procurement, account 
manager, branch manager, VP Sales, VP 
Operations and most recently, senior VP-
Customer Experience.

Rob Taylor, president Sonepar Americas, 
said in the press release, “Kent demonstrates 

a deep commitment to the legacy of brand 
Codale has built over the past 50 years. 
He has contributed to its growth for 40 of 
those years and is passionate about Codale’s 
values and the many dedicated associates 
who work tirelessly each day to deliver 
exceptional customer experiences.”

Robroy Industries Raceway Division 
(Gilmer, TX): Chris Caldwell was promoted 
to national sales manager. The press release 
said Caldwell, who joined Robroy 21 years 
ago, will oversee all aspects of the Raceway 
Division’s national sales strategy. By guiding 
a growing team of professionals across busi-
ness development, project sales and channel 

management and advancing the implemen-
tation of Sales Process Engineering (SPE), he 
will contribute to the company’s overall goal 
of driving scalable growth.

“Chris has consistently demonstrated 
the kind of leadership and strategic focus 
that define Robroy,” said Steve Voelzke, 
president and COO of Robroy Industries, 
in the press release. “He has an exceptional 
understanding of our customers, our part-
ners and the market. His ability to lead 
with integrity, prioritize relationships, and 
translate strategy into action makes him the 
ideal person to guide our sales organization 
into its next chapter of growth.”

Rep News
ABB Installation Products is growing 

its partnership with C.C. Pierce, Duxbury, 
MA, to include representation of its com-
mercial and industrial portfolio (formerly 
Thomas & Betts) in upstate New York, in 
addition to its program across New Eng-
land. This expansion brings C.C. Pierce's 
century of customer service, industry 
knowledge and technical expertise to elec-
trical customers across seven states.

“C.C. Pierce's regional expertise and 
relationships, deep experience and ability to 
support small and large-scale electrification 
projects make them an ideal partner for our 
local-for-local strategy," said Chris Marlow, 
sales leader for the U.S. and Latin America 
Region, ABB Installation Products, in the 
press release. “This expansion into upstate 
New York brings our electrical solutions 
closer to customers across the Northeast.”

NSI, Huntersville, NC, appointed the 
Tewksbury, MA.-based Flynn & Reynolds 
Agency to represent its electrical division 

brands including Bridgeport, Polaris, Tork 
and Metallics in the Northeast territory, 
effective Nov. 24.

“The upstate New York and New Eng-
land region is continually growing and 
becoming increasingly important for our 
electrical division brands,” said Keith Bab-
cock, NSI regional vice president, in the 
press release. “As such, we needed a partner 
that knows the market and its customers 
intimately in order to help us gain and 
even stronger foothold there. Also, as part 
of NSI’s continued commitment to One 
Pledge, which simplifies and streamlines 
how we serve our customers, we are pleased 
to announce the Flynn & Reynolds Agency 
as our ideal partner, and we look forward 
to working with them.”

The Flynn & Reynolds Agency has a 45-
year history and culture of driving demand 
for the manufacturers they represent and 
providing distribution with the support 
needed for successful outcomes. Their 

growth in New England and now upstate 
N.Y. continues with the addition of NSI to 
their portfolio of products.

isolation. Expanding the verticals served 
by this event not only mirrors the evolving 
state of the lighting industry but also rein-
forces the critical role that lighting profes-
sionals play at the heart of intelligent, health 
and integrated environments.”

 The press release also said Light + 
Intelligent Building North America is 
aligned with Messe Frankfurt’s global 
Light + Building portfolio, connecting the 
region’s specifiers, designers, engineers, 
agents and integrators with an inter-
national community of manufacturers, 

startups, standards bodies, and thought 
leaders.

In addition to the exhibits, the show 
will include CEU-eligible education in a 
multi-track program that spans lighting 
design & installation, codes & standards, 
lighting for health & wellness, plus 
building technology topics including 
integration, cybersecurity, commission-
ing, decarbonization, efficiency, BIM and 
digital twins.

Exhibitor sales for the new show open 
in January and attendee registration opens 
Oct. 2026.

Around the Industry
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