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Around the Industry

Anixter to build huge addition to
Ilinois distribution center

Anixter International Inc., Glenview,
IL, is expanding the footprint of its North
American flagship distribution center in
Alsip, IL, with the addition of a 238,000-sq.-
ft. facility equipped with an intelligent
conveyor system and voice picking technol-
ogy, making it Anixter’s largest and smart-
est distribution center. With 30% to 40%
more storage capacity and new automation
technology, Alsip is expected to speed up
shipments significantly to customers.

The facility is LEED-certified, and the
new motion-activated LED lighting system
is estimated to be 40% more energy-efficient
than a standard lighting system. Additionally,
the 5,500-ft. smart conveyor system, which
runs only when objects are placed on it, is
estimated to be 35% more efficient than a
belt-driven system and is designed for worker
safety and ease of use. With Bluetooth head-
sets and Android devices directing them to
their next pick, employees will also have their
hands and eyes free, and be able to confirm
commands vocally. The new voice picking
technology is expected to improve efficiency,
accuracy and worker safety.

Southwire to close Wisconsin
customer service center

Southwire, Carrollton, GA, will be clos-
ing its customer service center (CSC) in
Pleasant Prairie, WI.

“The decision to close our Pleasant Prairie
CSC was not made easily nor taken lightly,
and it is in no way an indication of the fa-
cility’s performance or a reflection on the
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Acuity Brands Acquires Smart Building
Systems Provider Lucid Design Group

Acuity Brands, Inc., Atlanta, has ac-
quired Lucid Design Group, Inc., provider
of building analytics based in Oakland,
CA. Acuity said the combination of Lucid’s
BuildingOS business intelligence software
platform with Acuity Brands’ large installed
base of networked sensors for lighting and
building automation controls as well as
its Atrius IoT ecosystem will provide the
industry’s most comprehensive building
operations and analytics platform.

Lucid’s cloud-based data and analyt-
ics platform allows customers to make
data-driven decisions to improve building
efficiency and drive energy conservation
and savings. The acquisition of Lucid is
not expected to have a material impact on
Acuity’s fiscal 2018 financial performance,
the company said in a release. Terms of the
acquisition were not disclosed.

“Lucid’s technology will allow us to
extend the power of our digital networked

lighting, building management and IoT
solutions,” said Laurent Vernerey, presi-
dent of the Acuity Technology Group and
executive VP of Acuity Brands. “The Lucid
acquisition supports our strategy of further
unlocking the value of Internet of Things
(IoT) capabilities within buildings by con-
necting advanced sensory network solu-
tions with the broader integrated building
data required to drive better operational
and business performance.”

Acuity said BuildingOS will remain an
independent and open platform focused on
integrating any data source associated with
abuilding. Lucid has built integrations into
over 180 different building data systems,
including systems tracking utility data,
building automation systems, work order
systems, and property management solu-
tions. The platform will continue to be data
source agnostic and focus on the power of
analytics applied to integrated data streams.

Double-Digit Employment Increases
Will Fire Up Business In Hottest Metros

While the overall U.S. electrical whole-
saling is expected to grow at a decent but
still somewhat pedestrian 5% in 2018, some
local market areas appear to be positioned
to grow at more than double that rate.

When Electrical Marketing’s editors
analyzed the year-end employment data for
the core construction and manufacturing
business segments in more than 340 local
metropolitan markets, we spotted quite a
few metros that were growing at twice the
year-over-year (YOY) percent increases for
construction employment (+4%). Many of
these metropolitan areas are included in
the table on page 2, which highlights the
50 largest metros when ranked in terms
of EM’s Core Electrical Potential (the total
of electrical contractor and industrial esti-
mated sales potential).

On this list are five markets that en-
joyed construction employment growth of
more than 10% YOY from Dec. 2016: Las

Vegas-Henderson-Paradise, NV (+17.3%);
Riverside-San Bernardino-Ontario, CA
(+15.6%); San Antonio-New Braunfels, TX
(+12.9%); Portland-Vancouver-Hillsboro,
OR (+10.7%); and Fort Lauderdale-Pom-
pano Beach-Deerfield Beach, FL (+10.2%).
Not as many metros stood out for their
YOY growth in manufacturing employ-
ment. Leading the industrial pack was
Orlando-Kissimmee-Sanford, FL with a
+12% YOY boost. The Orlando market
also enjoyed construction employment
growth through Dec. 2017 of +6.9%, most
likely due in large part to the expansion of
the Walt Disney World Resort and a $2.1
billion airport project. Those numbers
will only increase when jobs like the $500
million expansion of Orlando’s Orange
County Convention Center and a $430
million KPMG training complex start

cranking up.
— Jim Lucy
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Estimated Electrical Sales Potentialby MSA —4Q 2017

Electrical Total
Contractor Industrial
Sales Electrical Sales
Potential | YOY% | Contractor | Potential | YOY % | Manufacturing
Rank | Area State ($ millions) | Change | Employees | ($ millions) | Change | Employment

1 New York-Newark-Jersey City, NY-NJ-PA NY 3,363.60 2.5 51,627 609.9 0.8 367,433
2 Los Angeles-Long Beach-Anaheim CA 2,078.40 5.8 31,902 840 -1.7 506,000
3 Dallas-Fort Worth-Arlington X 1,788.50 0.9 27,452 456.3 34 274,900
4 Chicago-Naperville-Elgin IL-IN-WI 1,502.80 1.8 23,066 688.7 0.3 414,867
5 Houston-The Woodlands-Sugar Land X 1,806.00 -1.8 27,720 382.6 49 230,467
6 Washington-Arlington-Alexandria DC-VA-MD-WV 1,362.20 32 20,908 90 -0.3 54,200
7 Seattle-Tacoma-Bellevue WA 1,029.30 53 15,799 293.8 -2.6 176,967
8 Atlanta-Sandy Springs-Roswell GA 1,051.60 3.6 16,142 268.4 -0.9 161,667
9 Philadelphia-Camden-Wilmington PA-NJ-DE-MD 987.8 1.2 15,162 297 0.5 178,900
10 Miami-Fort Lauderdale-West Palm Beach FL 1,133.20 6.8 17,394 151.3 29 91,167
11 | San Francisco-Oakland-Hayward CA 1,051.60 74 16,142 222.7 13 134,167
12 Phoenix-Mesa-Scottsdale AZ 946.9 6.1 14,534 208 35 125,300
13 Anaheim-Santa Ana-Irvine CA 888.7 6.2 13,641 251.3 -3.6 151,400
14 | Washington-Arlington-Alexandria DC-VA-MD-WV 1,053.30 24 16,168 61 -0.7 36,733
15 Riverside-San Bernardino-Ontario CA 931.1 15.6 14,291 166.9 0.6 100,567
16 | Seattle-Bellevue-Everetti WA 828 4.6 12,710 265.5 -2.8 159,933
17 Detroit-Warren-Dearborn Ml 645.4 7.4 9,906 412.6 1.4 248,567
18 | Minneapolis-St. Paul-Bloomington MN-WI 695.6 71 10,677 335.3 2.2 201,967
19 Denver-Aurora-Lakewood CcOo 850.9 3.6 13,061 114.2 -0.7 68,800
20 | San Diego-Carlsbad CA 685.5 34 10,521 179.3 0.3 108,000
21 Portland-Vancouver-Hillsboro OR-ID 605.3 10.7 9,291 209.9 43 126,467
22 | Baltimore-Columbia-Towson MD 688.3 3.1 10,565 90.1 1.2 54,267
23 Oakland-Hayward-Berkeley CA 626.2 6.8 9,611 150.6 0.9 90,733
24 St. Louis MO-IL 571.4 -0.1 8,771 194.3 2.3 117,067
25 | Tampa-St. Petersburg-Clearwater FL 656.1 52 10,071 109.2 11 65,767
26 | Nassau County-Suffolk County NY 647.1 0.6 9,932 116 -2.6 69,900
27 Fort Worth-Arlington X 596.8 -0.7 9,161 161.2 4.6 97,100
28 | Charlotte-Concord-Gastonia NC-SC 551.7 32 8,467 175.5 19 105,733
29 Boston-Cambridge-Newton MA 578.2 3.4 8,875 132.2 -0.1 79,633
30 | Orlando-Kissimmee-Sanford FL 6279 6.9 9,637 79.3 12 47,800
31 | Warren-Troy-Farmington Hills MI 443 75 6,799 258.2 0.8 155,533
32 | San Jose-Sunnyvale-Santa Clara CA 4212 -1.8 6,465 279.6 3.1 168,433
33 Austin-Round Rock X 536.7 4.9 8,238 96.6 4.3 58,167
34 | Las Vegas-Henderson-Paradise NV 580.5 173 8,909 38 2.5 22,867
35 Pittsburgh PA 475.7 58 7,302 138.3 -0.8 83,300
36 | Indianapolis-Carmel-Anderson IN 4489 3.9 6,890 152.2 1.1 91,700
37 Cincinnati OH-KY-IN 402.6 0.2 6,179 193.7 0.7 116,700
38 | Lebanon PA 440.1 04 6,756 147.2 -0.3 88,700
39 San Antonio-New Braunfels X 492.7 12.9 7,562 81.4 1 49,033
40 | Sacramento--Roseville--Arden-Arcade CA 475.4 2.5 7,297 57 -3.6 34,367
41 Cleveland-Elyria OH 325 5.6 4,988 202.9 17 122,200
42 | Kansas City MO-KS 394.7 5.1 6,058 125.9 -2.2 75,867
43 Newark NJ-PA 3913 0.6 6,006 128.8 4.9 77,567
44 | Nashville-Davidson--Murfreesboro--Franklin N 368.7 4.8 5,659 136.5 -0.6 82,200
45 Baton Rouge LA 455.9 5 6,998 49 0.7 29,533
46 | Columbus OH 356.6 83 5,473 127 4.6 76,533
47 Fort Lauderdale-Pompano Beach-Deerfield Beach FL 417 10.2 6,400 476 34 28,700
48 Salt Lake City uTt 358 59 5,495 95.9 1 57,800
49 Miami-Miami Beach-Kendall FL 382.8 11 5,876 71 34 42,767
50 Milwaukee-Waukesha-West Allis Wi 239.1 -33 3,670 203.1 2.6 122,333

Expanded sales data for more than 340 metropolitan areas is available for download at www.electricalmarketing.com as part of your annual subscription. EM’s

Estimated Electrical Sales Potential data calculated with sales-per-employee multipliers from Electrical Wholesaling’s 2018 Market Planning Guide.
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GE Moves to Sell Some of its Overseas
Lighting to Group Led by Former Executive

In its first move in the plan to divest its
lighting business, General Electric (GE),
Boston, has agreed to sell the Europe,
Middle East, Africa and Turkey parts, along
with its global automotive lighting business,
to a group led by former GE executive Joerg
Bauer. Terms of the deal weren't disclosed.

Bauer, former president of GE Hungary,
will keep the headquarters of the acquired
lighting business in Budapest and, accord-
ing to a GE Lighting memo cited by Crain’s
Cleveland Business, will have the use of the
GE Lighting name during a transitional
period then shift to Tungsram, a business
acquired by GE in 1989 with a legacy in
lighting almost as long as GE’s: Tungsram
obtained the world’s first patent on a tung-
sten filament lamp in 1904.

GE has talked of selling its legacy light-
ing business since last June as part of an
effort to improve profitability and regain
favor among investors who have soured
on the company’s stock following a string
of lackluster quarterly results and a change
of leadership.

Industry talk about prospective buyers
of GE Lighting and Current have assumed
a company from outside the U.S. with
an interest in leveraging GE’s established
distribution channels and unrivaled name
recognition would have the most to gain.

Combined, GE’s lighting businesses,
including both GE Lighting and Current,
fell to $546 million in the fourth quarter of
2017, down 7% from $584 million during
the fourth quarter of 2016.

2018 Grainger Show Draws 12,000 to Orlando

At the recent Grainger Show in Orlando,
the company highlighted its broad package
of MRO supplies for the safety market; its
disaster recovery efforts in the recent hur-
ricanes and fires; its growing emphasis on
digital commerce; and the new inventory
management services that are part of its
KeepStock program for end users. An esti-
mated 12,000 Grainger customers, vendors
and company employees filled a big chunk
of Orlando's Orange County Convention
Center. Seven hundred exhibitors were on
the 450,000-sq-ft show floor.

With an estimated $1 billion-plus in sales
of electrical equipment and related job-site
supplies to electrical contractors and facil-
ity maintenance personnel, the electrical
market is big business for the Lake Forest,
IL-based W.W. Grainger Inc. The electri-
cal segment represents 15% to 20% of the
company's 2017 total annual sales of $10.4
billion. There were plenty of familiar brands
at the Grainger Show, including electrical
lines like Acuity, Current by GE, Eaton,
Fulham, Hubbell, Ideal Industries, Philips
Lighting, Schneider Electric, Siemens and
Shat-R-Shield, power tool manufacturers
like Milwaukee Tool, DeWalt and Bosch, and
all sorts of personal protection equipment.
In addition to these brands, the company’s
well-known private labeled products were
also on display, including its Dayton motors
and HVAC equipment, and its LumaPro
lighting products that are part of its GC
Choice program. According to a post at
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www.mypurchasingcenter.com, the company
now privately labels thousands of products
under its Grainger Choice brand, including
“215,000 products in more than 32 categories
such as HVAC and refrigeration, material
handling, safety, cleaning, pneumatics, mo-
tors, hand tools and electrical”

The more than 5,000 contractors and
facility maintenance personnel who were in-
vited guests of Grainger salespeople learned
more about the company’s online ordering
options which now account for more than
60% of its total annual business and the
growing array of its KeepStock inventory
management services. Through KeepStock,
Grainger’s customers can stock and manage
inventory in their facilities through several
different types of vending machines loaded
with MRO replacement supplies and a tool-
crib management programs.

Grainger has made some major modifi-
cations to its service offerings and branch
network to keep up with customers’ evolving
purchasing habits, which have swung strong-
ly to shopping online. In fact, over the past
10 years Grainger has reduced the number of
its U.S. branches from 411 in 2006 to 254 in
2016, according to its Factbook, and orders
originating at branches now account for just
11% ofits total sales. Eighty-five percent of its
order are delivered directly to customers and
not picked up at the branches. In addition to
the digital orders, the company says 22% of
its purchases originate over the telephone.

— Jim Lucy in Orlando

Around the Industry

Continued from page 1

people at Pleasant Prairie;” said Kurt Hen-
nelly, executive vice president of distribution,
sourcing and manufacturing strategy, in a
press release. “As our organization grows in
size and complexity, we must continuously
reevaluate our operations to ensure that we
remain competitive in the marketplace and
deliver value to the customers and commu-
nities that depend on us”

Southwire plans to relocate the Pleas-
ant Prairie CSC operations, including
equipment and inventory, to its existing
distribution facilities located in the U.S.
and Toronto, Canada. This transition is ex-
pected to begin in the summer months and
should conclude by the end of November.
Eligible employees at the Pleasant Prairie
CSC will have the opportunity to bid on
open positions at other Southwire locations,
and those individuals who do not wish to
transfer to another Southwire location will
receive severance packages.

AD members gather to discuss the
digital future of distribution
Distributor buying group AD hosted
its second annual eCommerce Summit at
the Westin in Denver, CO, Feb. 7-9. Over
250 AD independent distributors from six
industries and three countries joined their
peers to discuss strategy, objectives and
tactics for independent distributors look-
ing to win in an evolving digital world, the
group said in a release. North Coast Electric
Co., Seattle, WA, received the AD Electrical
eCommerce Member of the Year award.

LEDvance delivers 25 million LED
lamps to Indian Government

LEDvance, Garching, Germany, recently
nabbed a giant government general lighting
contract in India. The deal, a collaboration
project with MLS Co. Ltd, one of the new
owners of LEDvance, provided 25 million
energy-efficient LED lamps to Energy Ef-
ficiency Services Limited (EESL), the Indian
government agency in charge of executing
India’s UJALA (Unnat Jyoti by Affordable
LEDs for All) initiative. The UJALA ini-
tiative seeks to replace an estimated 770
million lamps, mostly incandescent, with
energy-efficient LED lamps by 2019. The 25
million 9W lamps delivered by LEDvance
are estimated to save energy equal to the
annual output of a medium-sized, 300 MW
coal-fired power plant.
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Industry Events

February 26-28
NAED South Central Conference

San Diego; National Association of Electri-
cal Distributors, www.naed.org

March 13-14

LEDucation 12

New York; Designers Lighting Forum of
New York, www.leducation.org

April 13-15

PEARL Electrical Safety, Reliability &
Sustainability Conference

Greenville, SC; Professional Electrical Ap-
paratus Reconditioning League,
www.pearll.org

April 18-19

Upper Midwest Electrical Expo
Minneapolis; North Central Electrial
League, www.ncel.org

April 18-20

AD Electrical Spring Network Meeting
Boston; Affiliated Distributors,
www.adhg.com

May 1-3

NAAUD Annual Meeting

San Antonio, TX; North American Associa-
tion of Utility Distributors,
www.naaud.org

May 6-10

Lightfair International 2018
Chicago; Lightfair International,
www.lightfair.com

May 7-10

AWEA Windpower 2018

Chicago; American Wind Energy Associa-
tion, www.awea.org

May 19-22
NAED National Meeting
Chicago; NAED, www.naed.org

June 5-6

AD energyFORCE Summit

Chicago; Affiliated Distributors, www.
adhg.com

June 25-28
NAED Women in Industry Forum
San Diego; NAED, www.naed.org

Housing Starts Begin 2018 with Impressive
Monthly and Year-Over-Year Increases

Housing starts in January were at a sea-
sonally adjusted annual rate of 1,326,000,
+9.7% above the revised December estimate
of 1,209,000 and +7.3% above the January
2017 rate 0f 1,236,000. Single-family housing
starts in January hit 877,000, +3.7% above
the revised December figure of 846,000.
The January multi-family rate was 431,000,

+19.7% above December. 0.4% -4.0%
« . . (Includes
Demand for owner-occupied housing Alaska and
is rising due to favorable demographic tail- Hawaii)

winds and a healthy labor market. Increases
in after-tax incomes should help prospective
buyers save for a downpayment on a home,”
said NAHB chief economist Robert Dietz.

“As consumers continue to enter the single-
family market, we should see builders
increase production to meet this demand”

Housing Starts by Region
(% of monthly change)

Northeast
+34.7%

West

Midwest

New Privately Owned Housing Units Started

(Thousands of units, seasonally adjusted annual rate)

Period Total 1 Unit 5 Units or more
Jan. 2018, 1,326 877 431
Dec.2017, 1,209 846 360
Nov. 2017, 1,299 946 345
Oct. 2017 1,261 887 356
Sept.2017 1,159 832 310
Aug.2017 1,172 871 292
July 2017 1,185 841 333

Northeast
66
49
62
64
75
68
69

Midwest
120
125
139
145
127
117
116

South
462
442
513
472
410
476
463

West
229
230
232
206
220
210
193

1-Preliminary; 2-Revised; Note: Detail may not add to total because of rounding.

Source: U.S. Bureau of the Census

Electrical Price Index Jumps 0.4% in January

EMs Electrical Price Index
(EPI) saw an increase in Janu-

ary with a higher number | 19972100
of product categories than o

1 showi thi Building Wire & Cable
¥10rma showing a MONLRILY | pyyerwireg Cable
increase of at least 1%. In- | Telephone

dustrial Fixtures led the pack
with a +1.8% increase and
were followed by Power Wire
& Cable (+1.7%); Generators
(+1.6%); Appliances (+1.6%);
Air Conditioners (+1.4%);
and Motors (+1.4%). Power
Wire & Cable saw the most

Hand & Power Tools

Elec. Heating Equip.
Residential Lighting
Industrial Fixtures

Fans& Blowers

Wiring Devices & Connectors
Pole Line Hardware

Boxes

Conduit Fittings

Metal Conduit

) . Nonmetallic Conduit
dramatic year-over-year in- | potors
crease at +10.7%. Generators
. Ballasts
Note: All EPI series represent Global | fiact Meas. & Integ. Inst
Insight aggregates of Bureau of Labor Transformers ’

Statistics’ (BLS) producer price indices
(PPIs). The revised data partly reflect
redefinitions of specific PPIs by the

Panelboards & Switches
Circuit Breakers

Switchgear
BLS, but mostly reflect the rebench- Fqules 8
marking of all EPI price series to a | |4 ci oo
1997 base year. The four following Lamps
EPI series have been affected by BLS -

. . . Appliances
redefinitions: boxes, conduit (fittings), : I
. . Air Conditioners

nonmetallic conduit, and generators. Fasteners
Sources: U.S. Bureau of Labor Sta-

Total Index

tistics; Global Insight
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Jan.
2018
184.7
209.3
178.3
136.7
138.2
130.9
129.7
154.6
1326
155.4
164

153.6
178.3
156.3
157.5
148.4
138.6
126.2
1344
166.5
173.9
159.2
152.9
158.9
139.4
107.6
136.2
144.6
141.7

Dec.
2017
184.7
205.7
177

1355
1374
1311
1274
153.2
132

156

164.6
154.2
177.9
156.8
1553
146

1383
126.2
1337
166

173.5
159.2
152.7
158.4
1394
105.9
134.2
1447
147.1

Jan.
2017
178.9
189.1
171.7
134

136.7
130.2
125.9
152.6
1319
153.2
161.7
147.7
177

151.4
153

145.5
135.3
126.2
1319
164

1713
156.6
150.5
156.5
1373
106.2
129.5
1443
144.5

Electrical Price Index — January 2018

% Change
1Mo. 1VYr.
0 32
17 107
0.8 39
0.9 2.0
0.6 11
-0.2 0.6
18 3
1.0 13
0.5 0.6
04 14
04 14
-0.4 4.0
0.3 0.7
-0.3 32
14 29
16 2.0
02 24
0 0
0.5 19
0.3 15
0.3 15
0 1.7
0.1 16
0.3 15
0 15
16 13
15 5.2
-0.1 0.2
04 22
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Electrical Marketing’s Leading Economic Indicators

Multi-family building per- 2,046 carloads to 31,551; chemicals, up 1,224  the same week in 2017 were coal, down 3,729
mits see nice jump in January. carloads to 31,782; and metallic ores and met-  carloads to 85,591; motor vehicles and parts
Building permits in January were als, up 1,010 carloads to 20,396. Commodity = down 1,980 carloads to 16,693; and grain down
ataseasonally adjusted annual rate  groups that posted decreases compared with 1,442 carloads, to 19,035.
of 1,396,000. This is +7.4% above

1% million and the Jamuary 2017
1.3 million and the January 2017 The Marketplace : Key Figures

rate of 1.3 million. Single-family . Month- Year-
hori . . Latest Previous over-month Year over-year 2017
authorizations in January were Month month month  %change ago %change annual
_ 0,
at a ratc? of 866,000, 1.7@ below CONSTRUCTION
the revised December figure of New Construction Putin Place (billions of dollars, SAAR)?
881,000. Authorizations of units Total Dec 1,253.29 1245.06 07 11,2158 26 1,232.34
in buﬂdings with five units or more Offices Dec 61.82 59.36 42 65.05 -5.0 60.69
were at a rate of 479,000 in ]anuary’ Indu%trlal ' Dec 60.60 60.87 -0.5 68.62 -11.7 65.55
+25.4% above December Housing Starts (thousands of units, SAAR)?
70 . : Total Jan 1,326 1,209 9.7 1,236 73 1,208
Purchasing Managers Index Single-unit Jan 877 846 37 815 76 851
slips slightly in January. The Mobile Home Shipments?
Institute for Supply Management’s (thousands of units, SAAR) Dec 110 99 11.1 102 7.8 94
most recent Manufacturing ISM Employment,Const‘ructionWorkers(thousands)4 Jan 6692 6971 -4.0 6459 36 6955
Report on Business said its Janu- Employment, Electrical Contractors (thousands)* Dec 923.6 914.5 1.0 882.2 47 896.0
pP hasing M Ind Hourly Wage, Electrical Contractors* Dec 29.21 29.1 0.4 28.98 0.8 29.11
ary Purchasing Managers Index
registered 59.1%, a decrease of 0.2
percentage point from the Decem- PRODUCTION
ber reading of 59.3%. Icndusttria’l[.Progucti?n Igde3(1i§7:|10(;))55 Jan 107.2 107.3 0.1 103.5 37 105.1
. . . onstruction Supplies Production Index
Permian Ba.sm c.or!tlnues.to (1977=100-SA) Jan 1uLs 131 -14 1105 09 111.2
lead the U.S. in drilling activ- Employment in Electrical Equipment & Supplies Mfg.
ity. The Baker-Hughes Rig Count Production workers (thousands)* Dec 1399 1399 0.0 1375 17 138.1
continues to show some impres- Weekly hours Dec 44.4 449 -11 436 18 433
sive year-over-year growth for oil Hqurlywage Dec 20.75 20.73 0.1 20.06 34 20.25
drilling activity. but the maiority of Electric Power Output Index (1967=100)° Jan 108.0 107.4 0.5 98.5 9.6 101.9
8 . Y . .J ty , Machine Tool Orders* (millions of dollars)® Dec 43293 41312 48 475.75 9.0 363.94
that growth is occurring in Texas Industrial Capacity Utilization (percent, SA)* Jan 7618 7625 01 7541 10 7564
Permian Basin. While the United
States had 798 oil rigs working TRADE
through Feb. 16 — 224 more rigs EIectr{calers Sh|pmenFs N Dec 2,675 2,675 0.0 2,815 5.0 2,702
than last vear at this time for a Electrical Mfrs’ Inventories (millions of dollars, SA)? Dec 4,895 4,908 0.3 4815 17 4,864
0 Y . Electrical Mfrs’ Inventory-to-Shipments Ratio Dec 1.830 1.835 0.3 1.710 7.0 1.801
34% YOY increase, approximately Electrical Mfrs' NewOrders (millionsof dollars, A7~ Dec 2,741 2743 01 2908 57 2709
64% (433 rigs) are in the Permian Electrical Mfrs’ Unfilled Orders
Basin. North Dakota’s Williston (millions of dollars, SA)? Dec 8,422 8,288 16 8,340 1.0 8,362
Basin also showed some good YOY Exports, Electrical Machinery
rowth. but not on the scale of the (f.a.s.valuein millions of dollars)? Dec 6,473 6,726 3.8 6,525 0.8 78,272
? d ’VV T i1 field with U.S. Dollarvs. Other Major Currencies (1973=100)° Jan 11722 11996 23 127.39 -8.0 122.13
ame est Texas oil field wi
13 more rigs operating for a 13% PRICES & INTEREST RATES
increase. Industrial Commodities Wholesale Price Index
Freight rail traffic shows o (threlasQfLIaI?jorStatlstlcs,1967:100) Jan 199.0 1973 0.9 191.0 42 193.7
. . ectrical Price Index
slight decline fgr 2.018 year-tq- (Electrical Marketing, 1997=100) Jan 1477 1471 04 1445 22 145.8
date. The Association of Ameri- Construction Materials Wholesale Price Index
can Railroads (AAR) said that for (Bureau of Labor Statistics, 1982=100) Jan 2393 377 0.7 2315 34 235.0
the first six weeks of 2018, U.S. Copper Prices (Metals Week, cents per pound) Jan 31942  309.83 31 261.86 220 280.46
railroads reported cumulative vol- E”(;“e Titesd ot ja” ‘112(1) 143;3 ;g 3;2 ligg ‘l"ég
ederal FundsRate an . . . X . .
;I;; ?rforlr’:ltii’j:; :ai;’;‘}z’s td(?;’: Mortgage Rate’ Jan 403 394 23 415 28 3.99
. 0 > . . . . .
d 1.578.628 int P dal ¥ it *Severalseriesrelated toemploymentare now beingreported onaNAICS basis. Because of thischange, some numbersarenotdirectly
and 1, f) lm €rmo Sa unt S% comparable to previously reported data, but are consistent in year-over-year comparisons and comparisons shown in the table.
up 3.5% from last year. Seven o

the 10 carload commodity groups
posted an increase compared with
the same week in 2017. They in-
cluded nonmetallic minerals, up
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Sources: 'McGraw-Hill Construction/Dodge; *Dept. of Commerce; *Manufactured Housing Institute; *‘Dept. of Labor;
*Federal Reserve Board; “The Association for Manufacturing Technology; "Federal Home Loan Bank Board.
Note: Some figures shown—prime rate, for example—are averaged for month. NYA—not yet available

SA-seasonally adjusted. SAAR-seasonally adjusted annual rate. Source for chart: Global Insight.

For further information about construction starts, please contact Dodge Analytics at 1-800-591-4462
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People

Leff Electric (Cleveland, OH): Lighting
industry veteran Jim Bracken has joined
the company as CEO. Bruce Leff will be-
come vice chairman and Dan Nitowsky will
remain as president, reporting to Bracken.
Bracken comes to Leff following a 38-year
career at GE, with industry experience in
both distribution and lighting. He has a de-
gree in engineering from Cooper Union, an
MBA from Claremont Graduate University,
and is a registered Professional Engineer in
the State of California.

NSi Industries, (Huntersville, NC): Jason
Obetz has joined the company as the Eastern
Regional VP of sales. Obetz comes to NSi
Industries with over 20 years of experience
in electrical sales. He started his business
career with Burndy and later worked for
NB Handy and All Current Electrical Sales.
Most recently, he was executive VP of sales
and marketing for Omni Cable.

Hallmark Lighting (Chatsworth, CA):
Brad Senet, who founded the company
in 1978, has returned as president. Senet
served as president from the company’s
founding until Dec. 2009 before leaving
to launch other new businesses. Hallmark
Lighting manufactures lighting primar-
ily for the hospitality market. Since leaving
Hallmark, Senet has served as managing
general partner of Senet Partners LLC, a
project management consulting and general
investment firm. He also has served as presi-
dent of Graphic Encounter Fine Art of Utah.
In addition, Senet has been active in many
charitable and civic organizations.

ABB (Atlanta, GA): Todd Gilliam re-
cently joined the company to become U.S.
segment leader for ABB’s food and beverage
operations. He succeeds Cliff Cole, who has
taken on the role of leader of commercial
and strategic integration after three years in
the position.

Gilliam joins ABB from Schneider Elec-
tric, where he was a food and beverage indus-
try manager since Sept. 2014. In his new role
at ABB, he will lead a team that represents
all of ABB’s current business units. The team
will take responsibility for educating and
informing food manufacturers on the impact
digitalization is having on the industry and
what long-term solutions are available to
improve efficiency and profitability. Gilliam
will be based at ABB’s Atlanta office.

Shurtape Technologies, LLC (Hickory,
NC): This manufacturer of pressure-sensitive
tapes has expanded its sales force serving the

Industrial/Construction and Electrical (ICE)
channel with the addition of Mike Czaja as
national sales manager and promotion of
Eric Stone to vice president of sales. Czaja
will manage ICE sales efforts for the Western
half of the United States. Stone will lead the
company’s expansion in the ICE channel,
leveraging more than 20 years of industry
and leadership experience.

Rounding out the support of the chan-
nel are two recent new hires: National Sales
Manager John Erwin, who will focus on
ICE sales efforts for the Eastern half of the
United States, and Senior National Account
Manager Nick Baloun, who will continue
to manage national accounts.

Border States Electric (Fargo, ND): David
White, the company’s executive vice presi-
dent, will be promoted to president of BSE on
April 1. White has 28 years in the electrical
wholesale distribution industry, including
17 years with Shealy Electrical Wholesalers,
which BSE acquired in 2016. He has also
been actively engaged in the industry, serv-
ing on NAED and AD boards.

The company also promoted Jason
Seger, current senior VP - Supply Chain,
to executive VP - Regions. Seger will move
from Fargo to Kansas City and his direct
reports will include all regional vice presi-
dents. Jason Stein, senior VP - C&I, will
be promoted to executive VP - Sales and
Marketing. In his new role, Stein will oversee
sales and marketing for each of the three core
markets, Industrial, Utility and Construc-
tion. Ryan Stall, senior VP - IT and Strategy
Enablement, will add responsibilities for
operations. His new title will be senior VP
IT, Operations and Strategy Enablement.
Mike Busch, VP - Human Resources, will be
promoted to senior VP - Human Resources
and Organizational Development and will
join the executive committee.

Robroy Industries (Verona, PA): Vijay
Tahiliani was promoted to chief financial
officer (CFO) effective Jan. 1. During his
20-year career with the company, Tahiliani
has served in various critical roles within
the organization’s I'T and accounting depart-
ments, most recently as corporate controller.

Rep News

National Electrical Manufacturers Rep-
resentatives Association (NEMRA), Ports-
mouth, NH: The new NEMRA Board
members are JS Bercier, DesDowd Inc.,
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Montreal, QC; Corey Collins, Agents
West Inc., Irvine, CA; and Jeff Starkman,
ElecTech, Minneapolis, MN. The new
NMG officers are Tom McCarron, Eaton’s
Crouse-Hinds Division, Syracuse, NY,
Kurt Wintersberger, ILSCO, Cincinnati,
OH, Tim Pratt, Legrand, West Hartford,
CT: and Mark Carter, Fluke, Everett, WA.

Shat-R-Shield, Inc. (Salisbury, SC): The
company presented its Rep Award Win-
ners at the recent NEMRA conference in
San Diego. Each regional sales manager
recognized the top performing agency in
their area. Awards were distributed as fol-
lows: 2017 Southern Region Rep Agency:
Charles W. Ashby Co., Birmingham, AL;
2017 Eastern Region Rep Agency: Hudson
Allianz Inc., Midlothian, VA; and 2017
Western Region Rep Agency: Midwest
Equipment Co., Cedar Rapids, IA.

An overall Shat-R-Shield Agent of the
Year award was presented to Midwest
Equipment Co. for exemplary performance
and engagement as well as their customer
service and brand loyalty.
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